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HELLO INDIA

RE-IMAGINING THE NEXT WAVE OF 
DISRUPTIVE TECHNOLOGY

India has geared to become the world’s fastest growing economies in 2023 and 
the months to come will be crucial towards setting the stage for our long-term 
success. Amid the incredible momentum around ‘Digital India’ and the macro-
economic advancements - India’s digital end creator economy are set to thrive like 
never before. 

Digital transformation is a fundamental reality for businesses today. We will 
witness a hyper-automation of processes that will enable people to focus on much 
more significant tasks. Businesses will heavily rely on data-driven decision-making 
to scale product deliveries while increasing customer engagement. Multi Cloud 
adoption will also continue to grow in a data-led economy, leading to a steeper rise 
in demand for cost-effective cheat-proof cloud solutions.

Disruptive technology is an innovation that significantly alters the way that 
consumers, industries, or businesses operate. Enterprises that will create the future 
are those who are focusing on technologies that will disrupt industries and will create 
new opportunities for businesses. Rapid adoption of advanced technologies such as 
computer vision and deep learning will push the supply chain industry forward.

We believe AI, 5G, Blockchain, and Cybersecurity will have the most 
transformational impact on the customers’ businesses. New age technology into 
metaverse, is expected to transform how businesses interact with customers, how 
work is done, what products and services companies offer, how they make and 
distribute them, and how they operate their organizations.

Secondly, The semiconductor industry is constantly evolving and transforming 
everything around it. As we usher in a new year, we will witness an increased market 
demand for higher-performing chip innovation.

Industrial Revolution 4.0 will further integrate technology at all levels in our 
lives, making hyper connectivity, hyper intelligence, and hyper data, a reality. This 
implies a higher degree of co-creation between the hardware and the software to build 
disruptions like re-creating human senses to develop intelligent data connection, 
building ultra-reliable 5G communications, or paving the way for new-age storage 
solutions.

There are endless avenues to enable new ways to augment, customize, and 
otherwise “program” our physical environments. Beyond the fundamentals of cross-
device interactions, privacy, and security, becoming a leader in the programmable 
world will require wide-ranging exploration, experimentation, and development.

Having said that, the key aspect of any technology, including AI, is that it 
should augment human capabilities by providing computational models, powered 
by relevant data, to enable fact-based and unbiased decision-making. We see 
increasing levels of automation permeate many jobs today, both in factories as well 
as in the headquarters offices of many companies. The outcome of this automation 
is that companies will have access to very granular data about employees, their 
productivity, and the ratio between value-added vs. non-value-added activities in 
their work patterns.

Edge computing is a new approach to processing data in which operations do 
not take place within a data centre. Instead, computation and storage occur within 
localized devices at or near the network’s edge. Edge computing will become very 
popular in 2023 as companies continue their digital transformations and move their 
data centres to the cloud and then work to ensure their networks are secure.

Some experts are expecting to see a big increase in Secure Access Service Edge 
(SASE), as at least 40% of companies will look to employ this to secure their networks 
next year. When cybercriminals do their business next year, many experts will tell 
you that the threat could have been minimized if only the victims had understood 
the power of the Edge.

The threat of cyber-attacks has never been more severe than it is today. 
Understanding the critical role cybersecurity plays in holding business operations 
together, enterprises in 2023, will significantly ramp up their investment in advanced 
technologies. The good thing is that there are now a multiplicity of solutions that 

address prominent security challenges, and there are 
easy-to-use management dashboards available that 
allow security professionals to decrease complexity. 

Going forward, technologies such as AI will 
empower enterprises to identify vulnerabilities in their 
infrastructure. Moreover, AI-based analytics will help 
them to strengthen their configuration management 
while also empowering them to reinforce their cyber-
resilience. However, the industry as a whole is moving 
to a more consolidated security model, a trend that will 
continue across the next year…

We will witness a huge shortage of skilled person-
power in cybersecurity and budgets are not increasing at 
the speed of attacks. These challenges are not expected 
to improve in 2023 and beyond, and companies are 
facing a new normal of operating in a world of constant 
disruption.
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Some of the partner initiatives Aruba 
has undertaken include – 
• Investing in Partner Success Managers 

to support the development of partners’ 
Customer Success Management (CSM) 
practices and the tools that partners need 
to execute Aruba CSM sales playbooks.

• Expansion of its sales and technical 
channel enablement programs into SD-
WAN to support Aruba’s Edge Connect 
and SD-Branch solutions.

• Investing in developing a seamless 
integration with Service Automation 
Platforms so MSPs can use their tool of 
choice. 

• Enhancing Aruba’s MSP program and 
offering, creating a more attractive 
discounting model, while also enhancing 
the available training along with launching 
a new BDF funding program for as-a-
Service growth. 

• Launching “AVA” -- Aruba Value 
Assessment that will help partners create a 
very professional ROI document.

• Investing in partner marketing to create 
turnkey “best of breed” marketing 
programs for top partners to participate.

“One of the most important initiatives we 
undertook was launching the HPE Partner 
Ready Vantage program,” says Suryanarayan 
CS, Country Manager - Product Category 
and Channel, Aruba, India. “Building upon 
the award winning HPE Partner Ready 
program, HPE Partner Ready Vantage 
focuses on partners with as-a-service practices 
and recognizes and develops partner expertise. 
The program includes three distinct tracks; 
Build, Sell and Service. The Build track will 
help partners enhance their solution portfolio; 
the Sell track enables partners to grow their 
as-a-Service business; and the Service track 
is focused on enabling partners to deliver 
their own services. This will ultimately help 
position themselves to gain higher margins 
and grow greater revenues.”

Amidst this, the key priority for Aruba 
will be the continued expansion of its as-
a-Service solution offerings, so as to help 
partners meet the changing needs of how 
customers want or need to consume and 
their focus on business outcomes. Through 
the HPE Partner Ready for Aruba and 
HPE Partner Ready for Vantage programs, 
partners will have the flexibility to deliver 

Aruba solutions in any way they need to.
“We are committed to our partners’ 

success through ongoing investments that 
ensure our partners have easy access to the 
right resources that can help them grow their 
expertise and business. As such, we offer both 
HPE Partner Ready for Aruba and HPE 
Partner Ready Vantage programs. Partners 
can choose one or both programs depending 
on where they are in their as-a-Service 
journey,” says Suryanarayan.

HPE Partner Ready for Aruba program 
is another award-winning program that 
offers various sales and technical trainings 
to partners to help them become an expert 
in the Aruba portfolio. This partner-
centric program equips partners’ sales and 
engineering teams with what they need to 
win deals and provide outstanding service 
and support to their customers. With a newly 
enhanced partner portal, it is even easier for 
partners to access resources, training, tools 
and marketing support to drive success. 

Aruba – an industry leader
Aruba has consistently led the market 

with technology, product and service 
innovations ever since its inception. It is 
credited with introducing the industry’s 
first Distributed Services Switch, enabling 
enterprises to deploy software-defined stateful 
services where data is created and processed. It 
also introduced the industry’s first enterprise-
grade Wi-Fi 6E solution. Most recently, along 
with Federated Wireless and the Kingdom 
of Saudi Arabia’s Communications and 
Information Technology Commission, Aruba 
performed the first global live demonstration 
of an end-to-end AFC system to enable Wi-Fi 
6E technology.

Aruba has continuously been rated as the 
most partner-oriented organization in the 
industry, year after year. “This is an outcome 
of our deep commitment to our partners and 
our very robust and mature partner program 
that is continuously improved to incorporate 
all the market shifts and trends,” states 
Suryanarayan.

Aruba is also a champion of sustainability 
and it is going to be an increasing focus for its 
businesses in 2023. Therefore, it encourages 
its partners to help companies reduce their 
energy footprints in order to stand out from 
the crowd. 

As a channel driven company, 
Aruba is committed to making 
continued investments and 
provide its partners with the tools, 
resources and programs they 
need to keep up with evolving 
trends and be a trusted advisor 
to their customers. With the 
options of HPE Partner Ready 
for Aruba and HPE Partner 
Ready Vantage, Aruba has what it 
takes to help its partners succeed. 
Speaking in details about its 
channel initiatives, Suryanarayan 
CS, Country Manager - Product 
Category and Channel, Aruba, 
India tells VARINDIA of Aruba’s 
key priorities and about its 
commitment towards channel - 

Partners are at the heart of 
everything Aruba does, with 
over 90% of its business coming 
through the channel.  and we are 
deeply committed to enabling their 
success by continually innovating, 
improving and expanding the 
resources, tools and support they 
need to grow their businesses.

Aruba’s continued focus on 
as-a-Service to be a game-changer 

for the channel
SURYANARAYAN CS

Country Manager - Product Category 
and Channel, Aruba, India
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Canon celebrates 25 years of its 
incredible journey in India

India is one of the fastest growing markets 
in the world and holds great importance for 
Canon globally. The country consistently 
thrives on the latest tech innovations. Since 
its inception in India, Canon has built a 
legacy which has not only been shaped 
by exceptional ideas but also an enduring 
passion to create great experiences to delight 
its consumers and partners alike. 

“As a total hardware and software 
imaging solutions provider, Canon today 
has become the go-to-brand for customers 
across industries and verticals for all their 
imaging requirements. As we mark our 25th 
anniversary in the country, we are thankful 
to our employees, business partners and 
customers- people who have made our success 
possible and are an important part of the 
Canon India journey, today and tomorrow,” 
remarks the jubilant President and CEO of 
Canon India, Manabu Yamazaki.

Creating maximum 
customer touchpoints

At Canon, GEMBA (Japanese term 
meaning "the actual place") culture is core 
to its customer-centric market operations. 
And hence Canon believes in bringing out 
innovative ways to forge a deeper connect 
with customers and educate them on its 
portfolio through experiential marketing 
initiatives. 

This year Canon has resumed its retail 
expansion spree in the country to be available 
for its customers across touchpoints through 
its futuristic and experiential Image Square 
4.0 stores and PIXMA Zones. 

Additionally, to further strengthen 
presence in the cinema segment, Canon 
introduced an industry-first ‘Cinema 
Excellence Suite’ which has covered key 
Cinema hubs in Mumbai, Pune, Hyderabad 
and Chennai this year. 

“Canon is committed to helping channel 
partners,” says Manabu Yamazaki. Canon’s 
partner ecosystem has a strong foundation 
and over the years has consistently nurtured 
a partner program that has grown into a 
strong network of over 140+ distributors 
and over 4500+ channel partners. Our main 
goal is to increase the availability of Canon 
products and genuine consumables in the 
near future with the help of channel partners 
across India.”

#1 in multiple product segments
Canon has always been focused to bring 

forward new products and innovative 
technologies that will help customers in their 
digital transformation journey. For instance, 
demand for Canon’s office automation 

tools and Document Management Systems 
has increased in industries such as BFSI, 
healthcare, SMEs, and Manufacturing. 
Again, as a one-stop surveillance provider, 
Canon has built great in-roads into multiple 
customer segments, as its surveillance camera 
technology gets integrated easily with 
advanced analytics and intelligence. 

For its camera business, Canon has 
created innovative products that imbues its 
video first approach, tailor-made to suit the 
needs of today’s new-age customers; be it 
to support online content creation or OTT 
content production. 

“Our cloud-based solutions have helped 
our customers extensively in simplifying their 
business operations. They help our customers 
bring ease of use, increased security, and 
flexibility with the opportunity of constant 
upgradation,” says Manabu Yamazaki. “We 
have seen an increase in demand for our 
office automation solutions such as IRIS, and 
Kofax, as they assist organizations in their 
digital transformation efforts.” 

“Our efforts have resulted in us becoming 
one of the leading imaging brands in the 
country with a 50% market share in the 
overall DILC category as we continue to 
drive innovation in every aspect of our 
business. We also take immense pride in 
securing the No. 1 share of the global market 
for the 19th consecutive year from 2003 to 
2021,” Yamazaki continues.¬ “From our 
B2B business as well, we have retained No.1 
market share in the overall Laser Copier 
Market (A3/A4 category) for 6 consecutive 
years from 2016-2021 and retaining it in H1 
2022 & Q3 2022, as per the latest IDC data.” 

Backed by its innovative 
product line-up and country-
wide service network, Canon 
India has created a strong and 
loyal customer base across both 
B2B and B2C segments. As the 
leading imaging brand in the 
country, Canon has constantly 
revolutionised the industry by 
enhancing the scope of imaging 
in various industries and 
touching customer lives. 
Recounting Canon India’s 25 
years journey in the country, 
MANABU YAMAZAKI, 
President and CEO, Canon 
India shares how it helps 
customers move ahead in the 
digital transformation journey 
in different product segments - 

CANON’S VISION FOR THE INDIA MARKET

Canon’s vision is to accelerate and leverage new industry trends and consumption 
patterns. As India continues to be a high priority and high growth market, Canon is 
focused towards becoming the fastest growing sales company amongst all groups. Indian 
cinema industry, being one of the biggest in the world, holds immense potential for 
Canon India. Through its expansive line-up of cinema cameras and lenses, Canon wants 
to increase its market share in this booming segment.  OTT, cinema, wedding industry, 
vloggers, education sector, house of worship will continue to be a big focus of our imaging 
business. 

For its printing business, Canon will continue to innovate in terms of technology 
and carry forward the growth of photo printing culture through its ink tank portfolio.  
From the B2B perspective, through its advanced imageRUNNER MFD portfolio 
and document management solutions, Canon will continue to support its enterprise 
customers in improving their daily workflow and increase the adoption of colour 
printing. Additionally, surveillance will continue to be a critical business for Canon. 
Canon’s Network video surveillance (NVS) solutions is a crucial business as it continues 
to expand its portfolio through strategic alliances and curated experience.

CEO SPEAK
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CHANNEL CHIEF

DELL HELPING PARTNERS LEVERAGE NEXT-GEN 
SOLUTIONS THROUGH OEM COLLABORATIONS 

Channel partners are integral to Dell 
Technologies’ overall success to deliver 
excellent customer experiences. They have 
always been the driving force behind Dell 
Technologies’ business growth and the 
company is committed to strengthening this 
ecosystem, with renewed focus and ample 
growth opportunities. Throwing more light 
on its channel partners, Anil Sethi, Vice 
President & General Manager, Channels – 
India, Dell Technologies highlights the key 
channel priorities and how the brand tries to 
be different from the rest -

A good partner program is as important 
for a partner as for a company. It helps them 
define profitability, training, enablement 
options for their team, access to special 
benefits, demo units and a lot more. By 
leveraging the partner program effectively, 
partners can grow their revenues, margins 
and capabilities of their talent pool and, 
in turn improve relationship with their 
customers. 

For Dell Technologies, one of the key 
benefits of a partner program is to be able 
to extend its network and improve its reach 
within the target segments. This results 
in increased revenue, enhanced product 
portfolio and creates a customer feedback 
loop with an additional connection to 
customers. Partner program also creates 
significant growth in sales and distribution of 
a product or a service.

“Dell Technologies’ partner program 
has been rated as one of the best in the 
industry,” says Anil Sethi, Vice President 
& General Manager, Channels – India, Dell 
Technologies. “With the partner feedback 
process we have in place, we have found 
that even our partners view our program 
as simple, predicable and profitable. Our 
partner program enables them to plan their 
resources better, decide on the opportunity 
strategy more accurately and have more 
controlled and beneficial outcomes.”

Key priorities for Dell to empower 
the channel partners

Continues Anil, “The Channel ecosystem 
has played a pivotal role in expanding the 
footprint of Dell Technologies. We are 
committed to grow this further by enhancing 
partner experience levels and building 
services led go-to-market strategies, aided 
by new incentives and distribution support. 
We have streamlined and enhanced the 
partner experience across multiple program 
tracks allowing solution providers, CSPs 
and OEM partners to enjoy one regional 
incentive structure, one tier structure, and 
one set of tier requirements. The consistency 
across these tracks and their associated 

selling motions – such as reselling, hosting, 
and embedding – enables partners to focus 
on positioning the best solution for their 
customers while earning consistent, lucrative 
incentives, regardless of route to market.”

Partners are also leveraging next-gen 
solutions through Dell’s collaborations with 
OEMs like Microsoft, VMware, Red Hat and 
others. Dell Technologies is investing heavily 
in customer and market research for not 
just additional technology and features that 
customers want, but also identifying new 
and emerging ways that are used to consume 
technology. 

“As-a-service is an emerging trend across 
the board,” Anil says. “In fact the analysts 
expect technology consumption as-a-service 
model to grow significantly faster, and we 
have launched APEX services to address the 
same.” 

APEX is a new offering on the block. 
Dell Technologies already has APEX 
Custom Flex-on-demand that offers custom 
solutions for the partners to position with 
their customers. Its partners have both, a 
significant role to play in rollout of APEX, 
and an opportunity to build significantly 
higher profitability in doing business. Dell 
Technologies is seeing a lot of its partners 
already showing interest in APEX solutions 
and are eager to include it in their portfolio of 
offerings to their customers.

Key differentiator offered by Dell
The rapid introduction of new, 

sophisticated infrastructure and application 
solutions is upon every business as emerging 
technologies hit their stride. Information 
Technology is becoming more specialized, 
not standardized, requiring both Partners and 
OEMs alike to build expertise. Organizations 
and Partners should focus on re-skilling and 
upskilling of their workforce to stay relevant 
in the market and navigating through these 
tough times. In order to ensure business 
continuity, businesses should bank on new 
breakthroughs and technology trends, which 
will set the tone for what is to come over the 
next 10 years –

• Remote Work Solutions and Cloud 
solutions: CIOs will make connect 
workplace and data visibility a top IT 
imperative 

• Intelligent devices change the way you 
work and collaborate: Advancements 
in AI and machine learning will turn 
our PCs into even smarter and more 
collaborative companions

• Innovating with integrity, sourcing 
sustainably: Investments in reuse and 
recycling for closed-loop innovation will 

accelerate, hardware will become smaller 
and more efficient and built with recycled 
and reclaimed goods, which will minimize 
e-waste and maximize the already existing 
materials

“As-a-service is an 
emerging trend across 
the board,” Anil says. “In 
fact the analysts expect 
technology consumption 
as-a-service model to 
grow significantly faster, 
and we have launched 
APEX services to address 
the same.”

ANIL SETHI
Vice President & General 

Manager, Channels – 
India, Dell Technologies
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For sports lovers and in particular football 
fans, the period between November 20 and 
December 18, was undoubtedly an exciting 
time. Being played in the Middle East, first 
time to be hosted by an Asian country, Qatar, 
the people in the sub-continent could watch 
the games in full without being interrupted by 
sleep unlike the earlier games, which used to 
take place mostly in the western hemisphere. 
This time around, I understand, the football 
frenzy has gripped all across without any age 
or gender bar. 

You may ask me why I am eulogizing 
football in this column, where I am supposed 
to deal mostly with IT. My question to my 
readers is that: can they point out any feat 
marvellously empowered and enabled by IT 
as the recent FIFA World Cup, which will 
enter in the annals of history in the next few 
days. While I am penning this column, the 
semi-finals have to be played with the finals 
slotted for December 18. 

Let me explain a bit about the technology 
that has gone into the organization of 
the world cup and that makes this year’s 
tournament a cut above the previous 
ones. Let me also vouch that the coming 
tournaments will be more exciting than the 
present one, going by the technology that is 
going into it, not necessarily for organization 
of the tournament, conduct of the matches, 
crowd management but also for surveillance 
of the matches and to make decisions cent 
percent accurate. 

Not many know that FIFA 2022, 
right from the beginning, was driven 
by technology. The tournament uses a 
technology which is absolutely state-of-the 
-art,  which has 12 dedicated tracking cameras 
mounted underneath the roof of the stadiums 
to track the ball, as well as up to 29 data points 
on each individual player, which are tracked 
50 times per second, calculating their exact 
position on the pitch. Was that the reason 
why this tournament had a record number of 
off-sides, some of them were taken dousing 
the excitement of the teams and their fans, 
who burst into huddling and cheering each 
other supported by hysteric fans to realize 
later, that it was not a goal because while 
shooting the player was on the wrong side, 
which in football nomenclature is known as 
offside. Earlier, this decision was left to the 
discretion of the referees and the players had 
to be abided by his decision. Now, every 
movement of the ball and positions of the 
players are tracked by several cameras built 
atop the roof of the stadium. The feeds will 
go to both referees and “war room” on a real 
time basis to help them to make an accurate 
decision in seconds. If the referee’s decision is 
wrong, on appeal by the team, the decision 
can be reviewed by the war room, which is 
equipped with several monitors to track the 
positions of the players and movements of 
the ball.

FIFA WORLD CUP 2022 –  
TECHNOLOGY WRITTEN ALL OVER IT

It is not yet over; the balls are also 
fitted with sensors of a unique type that 
can send feeds to the cameras, referees and 
war room to keep an additional window 
for monitoring. Let me also explain what 
is unique about these balls. For semi-finals 
and finals the ball that will be used is called 
“Al Hilm” in Arabic, which means  “the 
dream” and is made by Adidas, the global 
company specialized in this work. It features 
“connected ball” technology to aid semi-
automated offside decisions.  

The official match ball used in the 
tournament so far till the quarter final stage  
is named “ Al Rihla”, or 'The Journey'. It is 
also known for its technological excellence 
and of latest technological advances in ball 
design.  It is also made by Adidas, using 
proven connected technology, helping match 
officials to make faster and more accurate 
decisions. The innovation offers video match 
officials instant data, to help optimize decision 
making for a seamless fan experience.

The new technology works with sensors 
that capture data and processes through 
application of Artificial Intelligence (AI).  
The new technology supports the semi-
automated offside system by providing the 
exact moment the ball is played to help the 
referee to take the correct decision during 
tight offside situations. The ball technology 
provides an  additional important layer of 
information available to the video match 
officials, thereby unlocking new insights 
into the game through data mining. The ball 
is also environment friendly since it is using 
only water-based inks and glues. The design 
of the ball has a distinct desert touch that 
surrounds the host city. The message that 
conveys through the icon on the football is 
clear and vivid: football can bring the world 
together.

The balls used till quarter finals have a 
connect with the Indian sub-continent. It is 
manufactured in Pakistan, to be more specific-
Sialkot by Forward Sports, a multinational 
sports equipment company in the north-
eastern city of Sialkot. The company has 
been working with Adidas AG for almost 
20 years. It is one of the manufacturers of 
Adidas' Al Rihla, the official World Cup 
ball. The company is said to have   made 5.5 
million Al Rihla balls, including 60,000 high-
quality replicas of the balls used in matches. 
The match balls are made in China by Adidas 
by an undisclosed manufacturer.

That is about balls and how technology 
has transformed them. Now look at the 
Qatar government's mandatory Apps 
for those who are real time spectators of 
the Soccer World Cup. It is a marvellous 
example of data security bordering privacy 
nightmare, which have evoked a fair degree of 
controversies.  Security experts have warned 
that downloading the Apps, as a prerequisite 
to enter the ground, has a  security risk since 

ROUND ABOUT

they can considerably compromise their 
personal data. Spectators have to download 
two apps - Ehteraz, an app aimed to track 
COVID-19, and Hayya, which will be used 
to enter football grounds, and to gain free 
access to Qatar's public transportation for 
ticket holders. 

Ehteraz, the contact tracking app, experts 
say,  is an incursion into personal freedom as 
it allows unsolicited  remote access to one’s 
movement. Though it is installed to track the 
Covid-19 to know the location of the people, 
the app can read and write the file systems, 
which experts say,  an incursion into personal 
freedom.   

The Hayya app, which allows ticket 
holders to enter stadiums and use the 
public transportation system for free can be 
used to determine the exact location of the 
person. It does not have a  sleep mode and 
can view the phone's network connections.  
French data protection authority CNIL has 
recommended fans traveling to the World 
Cup use a "burner phone", in order to avoid 
the possible data and privacy violations that 
the mandatory apps might cause. 

Let me avoid my predictions and 
predilections as to who will lift the prestigious 
FIFA cup, since by the time this column gets 
published, the game would be over.  I feel 
the sports world with the use of sensors and 
artificial intelligence will get transformed. 
Also, the connected ball technology will 
make inroads into non-spot areas  scripting 
radical changes. The same technology can be 
used for all other games and sports. 

One obvious thing that came to my mind 
during the tournament is that the number of 
Africans or people of African origin are more 
than from any other continent. They were 
there in almost all teams, be they from East 
or West. Importantly, a few countries like 
Senegal, Cameroon, Ghana etc have made 
grades in the present tournament and even 
defeated teams from nations known to be 
invincible in football. 
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PENSANDO WITH AMD DRIVING ITS BUSINESS 
ON TO A GLOBAL SCALE TOGETHER

Pensando Systems is advancing distributed 
computing designed for the New Edge, 
powering software-defined cloud, compute, 
networking, storage, and security services to 
transform existing architectures into secure, 
ultra-fast environments demanded by next-
generation applications. With VARINDIA, 
Soni Jiandani, Co-founder, Pensando Systems 
delves deep in the data center capabilities 
of AMD Pensando,  about Pensando smart 
switch technology, Pensando’s strategy to 
support the partner ecosystem etc.

How is AMD expanding its data 
center capabilities with the Pensando 
acquisition?

Pensando is bringing complementary 
technology to the AMD portfolio. As you 
know, AMD is making great strides in the 
data center with its CPU product lines. With 
its most recently announced Genoa platform, 
AMD is clearly ahead in terms of leadership 
in the CPU space. The second product that 
they are building is the GPUs and what 
Pensando brings to AMD is the DPUs - the 
data processing units. So when you look at all 
three elements that get deployed in the data 
center, now with Pensando's offering, we are 
filling out the entire portfolio of AMD with 
a DPU product line.

What synergies is AMD deriving from 
this acquisition?

If you look at it through the lens of 
Pensando, once we became part of AMD, 
we were able to take full advantage of the 
global presence that AMD has across the 
marketplace. Hence, the first advantage that 
we have is that we have taken full advantage 
of the global reach of AMD. The second 
advantage and the synergies that we are 
drawing upon from AMD are its immense 
supply chain capabilities. We have been 
able to fulfill a lot of the demands that we 
had built as Pensando and dramatically ramp 
the portfolio. The third element in terms 
of synergies that AMD is drawing upon is 
the networking talent and the intellectual 
property that Pensando has and to ensure 
how it can be proliferated across the AMD 
portfolio. We are looking at how elements of 
this architecture of Pensando can make their 
way into the remaining products of AMD 
so that we can drive a synergistic approach 
to offer products, where customers want the 
best of breed in every category in the data 
center of CPU, DPU and GPU, and in some 
cases where they want the technologies to be 
more tightly integrated.

Please elaborate on the Pensando smart 
switch technology.

We are delighted that we were the first 
company to take our DPU technologies, 
partner with Aruba, and enter the smart 
switch market, which is a whole new 
category of switch infrastructure. HPE 

Aruba brought their switching as well as 
their network operating system assets and 
Pensando AMD brought its data processing 
unit and all of its software, stateful network 
services, assets and security services together 
in the partnership. We also brought together 
a policy management framework from 
Pensando that coexists with the fabric 
management software of Aruba.

This technology essentially allows 
enterprises and service providers to deliver 
security and also have the ability to support 
encryption, in the future, with software 
enhancements. Hence, when you take your 
data center assets and you move them either 
to the co-location edges or into the branches, 
you can have a secure, fully encrypted 
network that you could build with these 
smart switches. You can also run stateful 
network services at almost a hundred X the 
scale of what traditional switch infrastructure 
offers at 1/3 the total cost of ownership at 10 
times the performance.

What are the key differentiators of AMD 
Pensando's offerings from that of the 
competition?

We believe at the core of delivering a fully 
P4 programmable DPU. The DPU is at least 
one generation ahead, if not two, compared 
to the competition. The second key element 
that differentiates us is the software stack. 
We not only have the DPU assets, but also 
the software resources that have system 
knowledge. We have built out a range of 
software assets that can run turnkey on our 
DPU, within cloud and enterprise customers' 
environments. The third is a software 
development kit. It puts us in a position to 
allow cloud customers and sophisticated 
service providers to take our DPU and some 

of our software assets and bring their own 
custom logic that they can build on this SDK.

Some of the partnerships we have already 
driven with this software development kit is 
with VMware on Project Monterey where 
they essentially have taken their software 
hypervisor, the ESX, and NSX and had 
it implemented in P4 completely running 
in our DPU. So those are some of the key 
differentiators that we have against the 
competition.

What is Pensando’s strategy to support 
the partner ecosystem?

We have a very rich partner ecosystem. 
We have some leading cloud customers that 
have the ability to consume our system, 
turnkey in their environment and integrate 
it into their existing management portfolio. 
Aruba is one of our early and lead partners 
in the Smart Switch marketplace. And of 
course with VMware we are bringing to 
market project Monterey with our DPUs 
and OEM customers. HP and Dell are 
already shipping our DPU with the VMware 
assets.

Now in terms of the smart switch what 
we are also building is a vibrant ecosystem 
to deliver zero-trust security architecture. 
It implies that whether there are partners 
and ecosystem players in the application 
discovery mapping business or security 
companies that are delivering turnkey XDR 
offerings - the ability to integrate into their 
environments so that customers don't need 
to change their operational model and 
we can fit into their existing ecosystem 
partner's environment. This allows them to 
drive zero trust security while integrating 
into their existing ecosystem partners and 
retaining their operational models.

SONI JIANDANI
Co-founder  
Pensando Systems
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Phished signs BD Soft as its India partner
Global security awareness company, Phished has appointed BD 

Software Distribution Pvt. Ltd as its Distribution partner in India. 
Phished with the aid of a smart and fully automated AI-driven platform, 
trains employees to become a Human Firewall for its organization. 
With BD Soft, Phished aims to offer SMB and Enterprise companies 
the latest standard in Security Awareness Training: 100% automated 
and personalized, without manual intervention.

Phished and BD Distribution Pvt. Ltd have joined forces to help 
their customers protect their money, reputation, employees, and 
assets. BD Software is now focusing even more on cybersecurity 
awareness by providing employee training and coaching to its clients.

Phished's multi-award-winning solution meets the needs of modern 
enterprises and institutions seeking an all-in-one solution to build and 
maintain their Human Firewall. Through a holistic combination of 
personalised simulations, training sessions, active reporting and threat 
intelligence, the solution guarantees permanent behavioural change. 
The company also gives access to an organisation-wide Phished 
Behavioural Risk Score ® (BRS) to monitor an ever-evolving security 
status. This reduces the risk of cyber incidents measurably, both in 
the workplace & at home.

DGNP Vishakhapatnam selects Dassault 
Systèmes for naval infrastructure 
project monitoring in India

Dassault Systèmes has announced that Director General Naval 
Projects, Vishakhapatnam (DGNP (V)) is using its 3DEXPERIENCE 
platform to help boost performance and innovation for key naval 
infrastructure projects in India. This includes facilitating industrial 
facade design, building information management, integrated project 
management and budget optimization. With this collaboration, 
DGNP (V), which is actively involved in establishing marine 
infrastructure for the Indian Navy on the Eastern Seaboard, has 
achieved significant improvements in operations management and 
facility productivity, as well as improved cost and time efficiency of 
projects over time and reduced errors in calculations.

The 3DEXPERIENCE platform provides DGNP (V) with a single 
data repository for integration of all design, project and program-related 
information. The dataset enables the definition and implementation 
of standardized processes to support naval infrastructure activities. It 
also provides a real-time view of the activities through 3D modelling, 
virtual twin simulation and information intelligence to improve 
project efficiency in key project areas including planning, budgeting, 
design, architecture, contracting and execution.

Yotta Gets Empanelled with MeitY as 
Accredited Cloud Service Provider

Yotta Infrastructure has announced its empanelment with the 
Ministry of Electronics & Information Technology (MeitY) as an 
accredited Cloud Service Provider. With this development, Yotta’s 
extensive portfolio of cloud and cloud-enabled services can now 
serve the digital transformation needs of government departments, 
agencies, rural and urban administrative bodies, and public sector 
organisations.

Yotta’s MeitY empanelment comes on the heels of being awarded 
LEED Gold Certification for Sustainability and Uptime Institute’s 
Tier IV Gold Operations certificate, in addition to our vast range 
of global certifications, including PCI-DSS; Open IX DC OIX-
2; AICPA SOC; Trusted Partner Network, SAP certification in 
S/4 HANA Solutions Operations, SAP Business Suite Solutions 
Operations, Hosting Operations, SAP HANA Operations, Cloud 
& Infrastructure Operations; along with a host of ISO certifications 
including ISO/IEC 27017:2015, ISO/IEC 27018: 2019, ISO/IEC 
27018: 2019, ISO/IEC 20000-1:2018, ISO/IEC 27001:2013, ISO 
14001:2015 and ISO 45001: 2018.

Pure Storage updates its Business 
Momentum in India

Pure Storage has shared 
an update on the company’s 
business momentum as well 
as their predictions for the 
industry in 2023. Globally, 
the company continues to record solid growth. For its fiscal third 
quarter, ended November 6, 2022, Pure recorded revenue of US$676 
million, up 20% year-over-year and subscription services revenue of 
US$244.8 million, up 30% year-over-year.

In India, Pure continues to execute well on its strategy of providing 
the most advanced, reliable, and energy-efficient technology to 
satisfy the mission-critical data storage and management needs of its 
customers and this has been demonstrated by its continued ability 
to outpace the market. According to the IDC Quarterly Enterprise 
Storage Tracker, in Q3, 2022, Pure grew 590.5% while the overall 
market in India declined by 2.8%.

“The transformation of India into a digital economy is taking 
place at an astonishing pace, accelerated by the pandemic. Pure’s 
technologies are a critical enabler for this digitalisation, and we are 
grateful to our customers and partners for putting their faith in our 
ability to support their digital transformation,” said Ramanujam 
Komanduri, Managing Director, India, Pure Storage.

Tech Mahindra partners with IQM 
Quantum Computers for research 
in Quantum Computing

Tech Mahindra and IQM Quantum Computers have signed a 
Memorandum of Understanding (MoU) for research in quantum 
computing. The organizations will explore synergies in mutually 
beneficial areas of quantum computing, cryptography, and 
communication technologies.

As part of the partnership, the organizations will jointly develop 
new quantum computing offerings for various industries including 
healthcare, cyber security, and banking, among others. They will 
further co-develop and market quantum technology use cases in India 
and Finland.

Nikhil Malhotra, Global Head, Makers Lab, Tech Mahindra, said, 
“At Tech Mahindra, riding this wave of change, we have collaborated 
with IQM Computers with an aim to set new standards in the research 
and development of commercially viable use cases across industries. 
We are confident that this collaboration will help Tech Mahindra 
and IQM Computers expand their global footprints in Quantum 
Computing by leveraging synergies.”

BIAL partners with AWS and Polygon 
to launch ‘BLR Metaport’

Bangalore International Airport Ltd. (BIAL) – operator of 
Kempegowda International Airport, Bengaluru (BLR Airport) 
announced the first phase launch of the ‘BLR Metaport’. With this 
new launch, BLR Airport’s T2 becomes one of the first terminals in 
the world that can be experienced on the metaverse.

Built in collaboration with Amazon Web Services (AWS) and 
Polygon, the BLR Metaport offers an immersive, three-dimensional 
(3D) virtual experience of the newly launched Terminal 2 at BLR 
Airport.

The BLR Metaport is an outcome of the Joint Innovation Centre 
(JIC), announced in April 2022 by BIAL, AWS, and Intel. The JIC 
focuses on driving the development and adoption of digital solutions 
in aviation. For BIAL, the mission of the JIC is to leverage emerging 
technologies to build new business models and passenger experiences 
and be at the forefront of technology innovation in India’s commercial 
aviation.
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Lenovo's TruScale makes  
‘Everything as a Service' a reality 

For over a decade RK Infotech has been providing standard computing 
technology solutions to businesses of all sizes. In association with the global IT 
giants, RK Infotech is offering and installing the latest software and hardware 
solutions tailor made to suit different specifications. The company's services are 
related to Data & Storage, Networking, Security, Mailing Solutions, and more. It 
also offers a wide range of IT related products including Server, Storage, Server 
Virtualization, Mail Communication and Network Security products with 
Laptops and Desktops.

RK Infotech is constantly incorporating real-time technology solutions for its 
clients and this gives its clients the edge over their competitors. The company 
analyzes regulatory requirements, business impacts, and costs thoroughly in 
order to create an IT roadmap. In a chat with VARINDIA, Arul Prasad, CEO, 
RK Infotech discusses about the company, challenges, services and security 
infrastructure offered to customers etc. 

THE COMPANY
RK Infotech is a well-known IT Infrastructure solutions provider from Tamil 

Nadu, offering computing technology solutions to businesses of all sizes for over 
a decade now. The company offers end-to-end infrastructure solutions such as 
desktops/laptops, servers, data, and networking to its customers.

CHALLENGES FACED BY RK INFOTECH
The current trend in the IT industry is to deliver everything as a service rather 

than invest in everything capital. The organization highlights the challenges they 
were facing in their pre-sales activities, however the biggest challenge they were 
experiencing was in post-sales assistance. Lenovo’s offerings have helped the company 
assist its customers in comprehending the benefits of a service that allows them to 
focus on their core business rather than on IT, something which they previously 
relied on in a completely other domain.

SERVICES AND SECURITY INFRASTRUCTURE OFFERED TO THE 
CUSTOMERS

With a vast range of expertise and experience in various technologies, RK Infotech 
offers its clients high-quality services along with a reasonably priced solution. They 
also offer complete infrastructure solutions to their clients, ranging from desktop, 
laptop computers to servers, storage, networking, virtualization, data protection, 
and disaster recovery.  They are constantly looking for fresh talent to strengthen 
their technical team with a skilled workforce in this competitive technological 
environment. They believe that their association with Lenovo has allowed them 
to offer a wide range of services and solutions to better serve their clients across 
industries.

LENOVO BEING INSTRUMENTAL IN THE GROWTH OF RK INFOTECH
With Lenovo, the company is now able to offer a variety of IDG and ISG 

solutions that meet the requirements of its customers. Customers can get assistance 
from Lenovo ISG group to maintain a reliable infrastructure which is always active. 
This helps them offer and install the latest software and hardware solutions tailor 
made to suit different specifications. Lenovo provides a wide range of products 
and services, allowing its expert team to provide quality support round the clock, 
along with cost-effective offerings and future-proof solutions. Also,the problem-
solving approach of Lenovo’s offering gave them more time with their customers 
as well as help generate additional revenue apart from physical devices. Over the 
past years, Lenovo's service and Solution offerings have helped RK Infotech win 
customers’ trust as well as giving them an edge in keeping the customers happy 
and resulting in higher retention. They also feel that ‘Everything as a service’ is a 
reality and TruScale offerings from Lenovo are a classic example of it. Customers 
are increasingly accepting of everything-as-a-service since they have garnered large 
rewards from investing in their own infrastructure and labor. Lenovo's IDG and ISG 
groups additionally provide cost-effective, dependable, and cutting-edge technology 
solutions. With this the company is able to help its customers make their digital 
transformation journey resulting in effective commercial benefits.

 

ARUL PRASAD
CEO, RK Infotech

Over the past years, 
Lenovo's service and 
Solution offerings have 
helped RK Infotech win 
customers’ trust as well 
as giving them an edge 
in keeping the customers 
happy and resulting 
in higher retention. 
They also feel that 
‘Everything as a service’ 
is a reality and TruScale 
offerings from Lenovo 
are a classic example 
of it. Customers are 
increasingly accepting of 
everything-as-a-service 
since they have garnered 
large rewards from 
investing in their own 
infrastructure and labor. 
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Fortinet Secure SD-WAN enables 
300% ROI over Three Years

Fortinet has announced a business benefit analysis of Fortinet 
Secure SD-WAN and its ability to support large enterprises by 
delivering 300% ROI over three years and payback in eight months.

As one of the top SD-WAN vendors, Fortinet commissioned a 
Total Economic Impact (TEI) study by Forrester Consulting to 

analyze the value that Fortinet Secure SD-WAN can provide to large 
enterprises, examining both the network and security impact on 
customers’ businesses.

As part of the independent study, Forrester interviewed business 
decision-makers with experience across industries and geographies, 
including retail, healthcare, financial services, and manufacturing. 
Collectively, the organizations deployed Fortinet Secure SD-WAN 
and other Fortinet products,such as switches, wireless LAN, and 
wireless WAN, and have more than $1 billion in annual revenue, up 
to 8,500 sites, and up to 133,000 employees.

FireMon and netpoleon India celebrates 
five-year-long partnership

The network security policy management company, FireMon and 
netpoleon India celebrates five years of their strategic partnership in 
India. With their strong presence growing fast across India, the two 
technology giants have been redefining and enabling businesses with 
cutting-edge solutions and expertise to thrive in the new digital world.

The celebration marked the onboarding of FireMon’s Country 
Manager – SAARC, Pratap Mondal. With his rich experience in the 
channel business for over a decade, Pratap will drive the enterprise 
business growth, build the SAARC regional GTM and establishing 
channel-driven demand generation processes.

When asked about his new appointment and expectations from 
netpoleon, Pratap said, “FireMon is in a great position right now, 
not only is the company continuing to grow in this economy but the 
firewall operations and security risk management market popularly 
known as Network Security Policy Management (NSPM) as a whole 
is transitioning out of the emerging stages into a very hot space right 
now. I am excited to be a part of something I have had the opportunity 
to watch grow over the last several years and am encouraged by what 
the future holds for us.”

Samsung Electronics collaborates with 
NAVER to develop semiconductor solutions

Samsung Electronics and NAVER Corporation announced a 
wide-reaching collaboration to develop semiconductor solutions 
tailored for hyperscale artificial intelligence (AI) models. Leveraging 
Samsung’s next-generation memory technologies like computational 
storage, processing-in-memory (PIM) and processing-near-memory 
(PNM), as well as Compute Express Link (CXL), the companies 
intend to pool their hardware and software resources to dramatically 
accelerate the handling of massive AI workloads.

“Through our collaboration with NAVER, we will develop 
cutting-edge semiconductor solutions to solve the memory bottleneck 
in large-scale AI systems,” said Jinman Han, Executive Vice President 
of Memory Global Sales & Marketing at Samsung Electronics. “With 
tailored solutions that reflect the most pressing needs of AI service 
providers and users, we are committed to broadening our market-
leading memory lineup including computational storage, PIM and 
more, to fully accommodate the ever-increasing scale of data.”

Recent advances in hyperscale AI have led to an exponential 
growth in data volumes that need to be processed. However, the 
performance and efficiency limitations of current computing systems 
pose significant challenges in meeting these heavy computational 
requirements, fueling the need for new AI-optimized semiconductor 
solutions.

Microsoft to help Air India accelerate 
its digital transformation journey

Air India has announced a collaboration with Microsoft to 
redefine employee experience and to accelerate the company’s 
digital transformation journey. The collaboration seeks to unlock 
the opportunities that Microsoft’s collaboration and security tools 
provide to create a comprehensive, agile and empowering employee 
experience for Air India employees world-wide.

Attracting best-in-class talent is a key transformation pillar of the 
Vihaan.AI initiative that Air India has embarked upon. Designing a 
strong employee proposition and providing an intuitive and easy to 
use digital productivity and collaboration suite for every employee 
is a key part of this. Through the collaboration with Microsoft, 
Air India will have access to the rich set of tools in Microsoft 365, 
which will empower the company to provide best-in-class security, 
collaboration, integration, and effective communication capabilities.

Cisco brings new Partner Deal 
Express to improve partner sales 
efficiency and profitability

Cisco announced the launch of Partner Deal Express at the 
recently concluded Cisco Live Melbourne. The Partner Deal Express 
is a programmatic and scalable initiative aimed at improving sales 
efficiency and profitability for partners when they sell to small and 

medium businesses (SMBs).
The program enables Cisco's 

partners to provide faster 
transactions for SMBs as it 
provides an upfront discount on 
a targeted portfolio tailored for 
SMBs. With this, partners would 
not need to seek approval on deals 

that fall under this program.
It also offers the best pricing and promotions to improve customer 

experience and increases partner profitability through predictable 
pricing, which makes closing SMB deals/transactions easier and 
faster. To achieve that, Cisco will regularly review historical pricing 
and competitive analysis and adjust Fast Track (pricing) to provide 
the best upfront discount for SMBs.

NTT India to fund $2 billion in data 
centres, submarine cable, renewable

NTT India has allocated around $2 billion to boost information 
and communications technology infrastructure in the country over 
the next three-four years, aiming to tap the rise in data consumption. 
New data centres, cloud computing, submarine cable landing stations 
and solar parks are key areas where NTT India’s capex is planned.

Sharad Sanghi, MD and Senior EVP (Global Data Centres and 
Marine Cables), NTT India said,"We will invest $500 million 
annually for the next four years in India. This is over and above the 
$800 million we have already infused in the last two years into ICT 
infrastructure".

The company will roll out submarine cable landing stations, 
which are physical locations where one or more submarine 
telecommunication cables connect to land-based power and 
networking infrastructure, in Mumbai and Chennai by next year.

"We already have about 100 MW of installed solar power in 
Maharashtra, and have signed agreements to the tune of 350 MW with 
various solar power companies," Sanghi said.
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ISVs to play a critical role as India 
embarks on its cloud-first journey  

Cloud adoption has become an 
imperative for all enterprises to survive, 
innovate and grow. And the interest and 
focus of cloud adoption in enterprises 
are now steered towards mission critical 
domains as a next logical step in their digital 
transformation journey. The primary 
focus of cloud adoption in enterprises is 
on achieving full business value potential 
created by cloud spends, instead of reducing 
the IT cost per year or month. In a chat 
with VARINDIA, Vivek Gupta, Senior 
Director and Country Head, Oracle IaaS 
and PaaS Services, Oracle India explains the 
growth of cloud, importance of ISVs and its 
services -  

Pandemic and the significant 

growth of cloud
India has undoubtedly been one of the 

most prominent countries when it comes to 
cloud acceptance and has managed to create 
a significant space for itself in the cloud 
world. This has been made possible by the 
acceptance across sectors in the country 
including public sector, SMBs, BFSI, 
Retail, Education, start ups amongst others. 
Businesses are keenly moving towards a 
cloud-first world and are gradually also 
leveraging emerging technology to support 
innovation.

Focusing on this, Vivek says, “At Oracle 
too, with an experience spread across 
decades, we understand that our customers 
require cloud economics and superior cloud 
technology to support their businesses. One 
of Oracle’s customers, an IT services firm, 
has expressed its plans to have a zero data 
center policy in the next 3 to 4 years which 
is a testament of the potential of cloud.”

ISVs leveraging cloud 

for better services
Pointing out the importance of 

ISVs, Vivek comments, “Now ISVs 
are understanding the value of moving 
to SaaS based offerings and are further 
driving innovation by modernising their 
applications using cloud. ISVs require 
unmatched speed, security, and scalability. 
Additionally, as other businesses aim to 
digitize their services, ISVs’ role will be 
further amplified in supporting them with 
their SaaS offerings."

Cloud becomes a key requirement for 
ISVs to bring in efficiency and improve 
their services considering a secure, scalable 
platform that they can rely on at any time is 
an imperative for them. ISVs are required to 
deal with 24x7 operations, geographically 
expanded deployments and varying 
customer traffic patterns. To successfully 
emerge from this, there is a need for elastic 

scaling and utmost level of security as they 
expose their applications. With cloud, not 
only these requirements are fulfilled but 
ISVs are also able to unlock newer customer 
segments at lower customer acquisition 
cost and are able to reduce time to market 
allowing them to focus on delivering an 
enhanced value for their platform. With 
cloud, ISVs are witnessing benefits such as 
faster deployment, security, competitive 
pricing, innovation and better financial 
flexibility.

Oracle supporting 

ISVs to innovate 
As per Vivek, Oracle is committed to 

support ISVs and therefore has a dedicated 
ISV ecosystem team that closely collaborates 
with them. The primary aim of that team is 
to ensure a well-rounded partnership and to 
become advisors to support their business. 

"We understand that digital 
transformation can be a daunting process 
and therefore to make it as smooth as 
possible we provide go to market support, 
business transformation assistance, technical 
enablement and also flexible commercial 
models to ensure success for the ISV partners 
associated with us. We provide support to 
our customers even when the applications 
are born in the cloud or built from decades 
of industry expertise. We aim to offer the 
best performance at a market-leading price 
along with built-in security and automation 
allowing ISVs to scale faster along with 
delivering a better user experience to all of 
the customers."

Additionally, OCI offers the opportunity 
to migrate or build applications with 
minimal re-architecture or reintegration. It 
is designed to deliver higher performance at 
lower cost than deployments running on-
premises. Oracle has included all the core 
infrastructure and platform-as-a-service 
options which are required to meet key 
application needs. With its offering, Oracle 
Lift Services customers can leverage free 
expert guidance from cloud engineers on 
planning, architecting, prototyping, and 
managing cloud migrations.

ISVs ensuring security on cloud
“Anything that we do at Oracle is driven 

with a security first approach by default. 
We don’t find security to be an additional 
feature and we ensure that none of our 
customers have to choose between cost and 
security when it comes to leveraging cloud. 
We firmly believe that the primary reason 
for security breaches is not unavailability 
of tools but because the available tools 
become too costly to operate for most of 
the organisations. We aim to provide all 

security related services either at no cost 
or low cost to all those leveraging cloud," 
explains Vivek.

Oracle also understands that security 
is always a shared responsibility between a 
cloud provider and an ISV. It aims to provide 
certain core capabilities that can be leveraged 
by ISVs to improve their security posture 
including its robust identity and access 
management implementation. The primary 
aim is to unify role-based access controls 
and cover a variety of topics including 
users, groups, identify federation and 
instance/resource principal authorization. 
OCI is a next-generation infrastructure-as-
a-service (IaaS) offering which is architected 
on security-first design principles including 
isolated network virtualization and pristine 
physical host deployment."

And so
As the country moves to become cloud-

first, ISVs are bound to play a critical role 
in this. A cloud born ISV or an ISV that 
decides to move to cloud will be propellers 
of a cloud wave in the country as well as 
globally. With the right cloud strategies, 
ISVs will be able to derive much more value 
through technology such as AI, ML, data 
analytics leading to an increased flexibility 
for their core services.

In his concluding words Vivek says, 
“Indian ISVs are assisting customers on a 
mass scale in their digital transformation 
journeys and as ISVs increase the scale 
of their business, they will be able to 
innovate faster with cloud. Cloud approach 
for ISVs will also help them re focus on 
their most mission critical tasks instead 
of managing IT. With cloud, ISVs will be 
able to prioritise business goals and achieve 
security, resilience and cost benefits.”

VIVEK GUPTA
Senior Director and Country Head, Oracle 
IaaS and PaaS Services, Oracle India
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Acer unveils Swift Edge, 16-
inch OLED Laptop in India

Acer has launched Acer Swift Edge, which counts as the lightest 
16-inch OLED laptop. The 4K OLED display on the Acer Swift 
Edge supports 100% of the DCI-P3 colour gamut and has a peak 
brightness of 500 nits for movie-quality visuals. In order to help fight 

against increasingly complex cyberattacks, it 
is equipped with Microsoft Pluton security 
processor. The new laptop's display has been 
certified by VESA DisplayHD True Black 
500 and TUV Rheinland Eyesafe for a long-

lasting and comfortable viewing experience.
With an AMD Ryzen PRO CPU and up to a 1TB PCIe Gen 4 

SSD, the Acer Swift Edge is one of the most secure Windows devices. 
This laptop weighs only 1.17kg, but it is packed with features that 
boost productivity and teamwork through cutting-edge technology, 
such as great processing speed and quick responsiveness.

Starting at Rs. 124,999.00, the all-new Swift Edge is designed to 
fulfil the needs of the modern hybrid workforce in terms of efficiency 
and creativity.

HP intros new Smart Tank Printers 
for micro and small businesses

HP India unveiled a new range of Smart Tank printers designed 
for the everyday printing needs of home users, micro and small 
businesses. In today's hybrid world, home and small businesses in 
India are embracing technology for their digital transformation 
and they are looking for affordable, easy-to-use, and smart printing 
solutions.

To support emerging entrepreneurs and businesses, HP Smart 
Tank delivers an enhanced user experience with an intuitive and 
seamless set-up, smart features, and better connectivity[v] – including 
self-healing Wi-Fi and mobility with Smart App and Smart Advance. 
HP’s new ink tank printers can also print up to 18,000 black pages or 
up to 6,000 colour pages for uninterrupted printing with a pre-filled 
ink supply.

“Micro, small and medium enterprises are the growth engine of 
India’s economy, contributing about 30% of the country’s GDP. 
MSMEs are optimistic about the future and looking for smart 
technology solutions that will give them a competitive advantage,” 
said Sunish Raghavan, Senior Director, Printing Systems, HP 
India Market. “HP’s Smart Tank is designed for small businesses, 
entrepreneur and people who print a lot at home and need a smarter, 
more connected printing experience at an affordable cost.”

GIGABYTE Launches AMD Radeon 
RX 7900 Series Graphics Cards

GIGABYTE TECHNOLOGY has announced the new AMD 
Radeon RX 7900 Series graphics cards powered by the high-
performance, energy-efficient AMD RDNA 3 architecture – the 
AORUS Radeon RX 7900 XTX ELITE 24G, Radeon RX 7900 XTX 
GAMING OC 24G, Radeon RX 7900 XTX 24G, Radeon RX 7900 
XT GAMING OC 20G and Radeon RX 7900 XT 20G graphics cards. 
The new graphics cards will be available for purchase on December 
13, 2022.

The new graphics cards are the world’s first gaming graphics cards 
to feature an advanced AMD chiplet design, delivering exceptional 
performance and superb energy efficiency to power high-framerate 
4K and higher resolution gaming in the most demanding titles.

The groundbreaking AMD RDNA 3 architecture delivers up to 
54% more performance per watt than AMD RDNA 2 architecture 
and features the world’s fastest chiplet interconnect linking the 
graphics and memory system chiplets at up to 5.3 TB/s. In addition, 
it offers up to 96 new unified compute units and second-generation 
AMD Infinity Cache technology. 

Western Digital introduces new 
solutions for India’s Content Creators 
from SanDisk Professional

Western Digital unveiled new innovations from its SanDisk 
Professional brand for content creators and professionals in India. 
These innovative storage solutions are introduced to help content 
creators with content management. The seven newly introduced 

products in India include SanDisk Professional PRO-G40TM SSD, 
G-RAIDTM Shuttle SSD, G-DRIVE Enterprise-Class Desktop Hard 
Drive, and PRO-DOCK 4, a 4-bay reader docking station.

Considering the fast-paced, data-intensive workflows, content 
creators – whether in high-end studios, creating the next big picture, 
or a professional out in the field capturing footage for a project or 
editing videos during post-production – need simple and flexible 
storage solutions that make them more efficient.

Hitachi Vantara Expands Hitachi 
Application Reliability Centers

Hitachi Vantara, the modern infrastructure, data management 
and digital solutions subsidiary of Hitachi Ltd. (TSE: 6501), today 
expanded the Hitachi Application Reliability Centers (HARC) 
portfolio of consulting and managed services with new Cloud Security 
Services. A crucial component of the HARC portfolio, this new set of 
application security services offer improved DevSecOps for customers 
navigating the cloud by strengthening data protection and securing 
global cloud application workloads across any platform or cloud 
environment including AWS, Microsoft Azure and Google Cloud, to 
securely and reliably optimize costs and enhance performance.

As more companies rush to the cloud, many are scrambling to 
manage the growing operational complexities of their hybrid and 
multicloud environments, as well as the resulting expanded attack 
surfaces. The widening cloud and cybersecurity skills gaps only 
compounds the problem, leaving data, digital infrastructure, and 
applications increasingly vulnerable. In fact, recent research shows 
that cloud-based data were impacted in 39% of successful ransomware 
attacks during the past year.

Hikvision India Launches Next-
Gen X-Ray Baggage Scanner

Hikvision India has launched Next Generation X-Ray Baggage 
Scanner with AI- based intelligent security inspection system in India. 
It is one of the first X-Ray Baggage Scanners with AI-based intelligent 
security inspection systems to be introduced in India. The state-
of-the-art security inspection system is embedded with integrated 
functions like intelligent recognition of threat objects, Real time 
Video Monitoring and variable speed, etc.

“We are proud to introduce the latest Hikvision X-Ray Baggage 
& Parcel Inspection System in India. It is powered by value added 
features like threat identification, built-in Artificial Intelligence and 
Real Time Video Monitoring, etc. This newly introduced system is 
an innovative product offering in the security inspection product 
segment. We sincerely hope this AI enabled inspection product 
will add tremendous value to the security inspection across the key 
verticals,” said Ashish P. Dhakan, MD & CEO, Prama Hikvision 
India Pvt. Ltd.

Threat Identification: Identification of advanced material 
properties such as effective atomic number for accurate material 
discrimination of organic, inorganic or metal objects based on 
Standard Colour coding.
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Lenovo brings ‘Custom To Order’ feature 
for desktops to Indian customers

Lenovo is extending its unique ‘custom to order’ (CTO) feature to 
desktops in India as well. The Legion 5i Tower desktop now comes 
with a customization option that was previously only available for 
IdeaPad, Legion, and Yoga laptops. The Legion 5i Tower is the first 
desktop in the country where buyers can upgrade their base model 
setup to a high performance battle-station with a more immersive 
experience.

The CTO option is exclusively available on Lenovo.com, 
for customers to avail end-to-end customization which includes 
upgrading the processor, graphics card, RAM, hard disk drive, 
screen type, keyboard, and operating system (OS) type at the time of 
purchase itself. The customized device will get delivered to customers 
within 4-6 weeks of purchase. All products in the Legion laptop range 
including the Legion 5, Legion 5 Pro, Legion 7 and Legion Slim 7 can 
also be similarly customized during purchase.

ViewSonic India celebrates “Azadi ka Amrit 
Mahotsav” with limited-edition monitors

ViewSonic announced the launch of a limited edition monitors 
series for “Azadi Ka Amrit Mahotsav”.

Celebrating 75 years of India's independence, the Azadi ka Amrit 
Mahotsav, an initiative/campaign started by our Prime Minister 
Narendra Modi, recognizes the best of nation's achievements in 
the digital space while laying down the roadmap for the future. 
Digital advancements have played an essential role in the nation's 
development across sectors by positively impacting the socio-cultural, 
political, and economic identity.

Celebrating the same spirit, ViewSonic is introducing four new 
work and business monitors variants in full HD in 22”, 24, and 
27”-inches. The monitors are targeted to allure users giving them the 
best experience of the latest features and technology. VA1903H-2-IN1 
(19”), VA2215-H-IN1 (22”), VA2432-MH-IN1 (24”) and VA2732-
MH-IN1 (27”) come equipped with attractive features like clear and 
stunning images, a wide range of viewing angles, setup flexibility 
and eye care technology to ensure that the customers get the unique 
combination of tech and comfort. The monitors are designed to ensure 
the productivity and efficiency of the customers increases through a 
set of advanced technology. Adding to the list of benefits, the monitor 
range also takes care of the consumer health by providing eye-car 
technology to reduce the strain on eyes during the screen-time.

ATEN unveils CS22HF 2-Port USB 
FHD HDMI cable KVM switch

ATEN Advance has launched CS22HF 2-Port USB FHD HDMI 
Cable KVM Switch for Smoother Workflow. With CS22HF one 
can switch between two computers with just the push of a button. 
One needs to set up a desktop console with one set of keyboard/
mouse/display for control over two computers via USB and HDMI 
connections. The compact CS22HF helps create an organized desktop 
with reduced cable clutter, and brings in FHD viewing quality to lift 
up work performance.

Major Features of the CS22HF:
·         Superior FHD Visual Clarity
·         Space Efficient Desktop Setup
·         Smooth Cross-Platform Integration
·         Flexible USB Peripheral Sharing
·         Plug in. Power on
·         Applications

HPE GreenLake adds application, analytics, 
and developer services to modernize 
workloads across the hybrid cloud

Hewlett Packard Enterprise has announced new application, 
analytics, and developer services for HPE GreenLake, edge-to-cloud 
platform, that enable organizations to drive a data-first modernization 
strategy for production 
workloads across hybrid cloud 
environments. Updates include:

HPE GreenLake for Private 
Cloud Enterprise now offers 
expanded container deployment 
options for Kubernetes with 
Amazon Elastic Kubernetes 
Service (Amazon EKS) Anywhere from Amazon Web Services 
(AWS), and infrastructure-as-code and cloud-native tool chains 
to support customer’s DevOps and continuous integration and 
continuous deployment (CI/CD) environments.

Six workload-optimized instances for general purpose, compute, 
memory, and storage are now available on HPE GreenLake for 
Private Cloud Enterprise with simple rate card pricing that delivers a 
straightforward pay-as-you-go consumption model.

Sophos brings MDR Service with new threat 
detection and response capabilities

Sophos announced the general availability of Sophos Managed 
Detection and Response (MDR) with new threat detection and 
response capabilities. Sophos is the first endpoint security provider 
to integrate vendor agnostic telemetry from third-party security 
technologies into 
its MDR offering, 
p r o v i d i n g 
u n p r e c e d e n t e d 
visibility and 
detection across 
diverse operating environments. Sophos also introduced the Sophos 
Marketplace and $1 million Sophos Breach Protection Warranty.

The need for MDR services and specialized defenders has never 
been greater, as shown in today’s new research, “LockBit 3.0 ‘Black’ 
Attacks and Leaks Reveal Wormable Capabilities and Tooling,” from 
Sophos X-Ops, the company’s cross-domain threat intelligence unit. 
The research analyzes tactics, techniques and procedures (TTPs) 
used by LockBit, one of today’s most prolific ransomware gangs, 
that are similar to BlackMatter, and explains how the latest version 
of the ransomware, LockBit 3.0, adds wormable capabilities and uses 
legitimate pentesting tools to evade detection.

Veeam brings Veeam Backup for 
Salesforce on Salesforce AppExchange

Veeam Software has announced to launch the NEW Veeam Backup 
for Salesforce on the Salesforce AppExchange which eliminates the 
risk of losing Salesforce data and metadata due to human error, 
integration issues and other data loss scenarios.

Integrated directly with Salesforce, Veeam Backup for Salesforce 
is currently available on AppExchange at https://appexchange.
salesforce.com/listingDetail?listingId=a0N3u00000PuyFpEAJ&tab
=e.

Veeam Backup for Salesforce
This new solution from Veeam — a market leader in Modern Data 

Protection — enables organizations to deploy a backup environment 
either on-premises or in the cloud, 
providing access and control of 
Salesforce data and metadata. It also 
provides powerful, rapid-recovery 
capabilities for IT departments and 
Salesforce administrators, including 

granular and bulk data recovery of Salesforce records, hierarchies, 
fields, files and metadata. This new offering builds on the success of 
Veeam Backup for Microsoft 365, extending Veeam’s enterprise-grade 
platform to another industry-leading SaaS environment.
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Airtel 5G Plus goes live in Shimla
Bharti Airtel (“Airtel”) has announced the launch of its cutting 

edge 5G services in Shimla.
Airtel 5G Plus services will be available to customers in a phased 

manner as the company continues to construct its network and 
complete the roll out. Customers with 5G enabled devices will enjoy 

high speed Airtel 5G Plus 
network at no extra cost until 
the roll out is more widespread. 
Currently operational at 
Mall Road, Sanjoli, Dhalli, 
BhattaKufar, Ridge and Sanjoli 
Helipad Area and few other 

select locations, Airtel will augment its network making its services 
available across the city in due course of time.

Commenting on the launch, Pushpinder Singh Gujral, CEO, 
Upper North said, “I am thrilled to announce the launch of Airtel 
5G Plus in Shimla. Airtel customers can now experience ultrafast 
network and enjoy speeds upto 20-30 times faster than the current 4G 
speeds. We are in the process of lighting up the entire city which will 
allow customers to enjoy superfast access to High-definition video 
streaming, gaming, multiple chatting, instant uploading of photos and 
more.”

BSNL to take 4G in every village 
of the country within a year

Telecom Secretary K Rajaraman has said that state-run Bharat 
Sanchar Nigam Ltd is working on the government’s 4G saturation 
program where every village which does not have the high-speed 
broadband connection will be provided with one within the next year 
or so.

4G connectivity is also being complimented by the Bharat Net 
program, which looks into laying an optic fiber network in rural 
areas. The DoT is in the planning process to bring the Bharatnet 
network to all 6 lakh villages in India.

K Rajaraman said, “The Bharat Net program has enabled us 
to reach nearly 1.9 lakh villages and the target is to reach 2.2 lakh 
villages by the middle of next year.” BSNL has already awarded a 
lot of contracts for passive infrastructure, while it’s in the process of 
finalising the contracts for active infrastructure. The secretary further 
said there are at least four cuts per 1000 kms every month in the fiber 
network due to construction activities, laying water and gas pipelines. 
To reduce such cuts, the government is initiating a policy intervention 
in a few states where excavating people will have to inform the owners 
of the fiber network, to provide an opportunity for both parties to 
work together and to reduce damages in telecom infrastructure.

Vi rolls out ‘Truly Unlimited Data & Voice 
Experience’ for users travelling abroad

With Christmas and New Year around the corner, Indian travelers 
are set to take off on vacation to their favourite foreign destinations. 
Travel trends indicate that 90% of the tourist traffic from India is 
to popular destinations like US, European countries (including UK, 
France, Italy, Germany, Greece etc.), Turkey, Dubai, Singapore, 
Thailand, Australia, New Zealand and others. Indians travelling to 
these destinations are looking for a “truly unlimited connectivity 
experience with no riders.”

For all such travelers, Vi is offering ‘Truly Unlimited Data and 
Voice Experience’ on its International Roaming (IR) packs with no 
hidden condition of ‘speed throttling’ which results in the streaming 
experience getting severely hindered after users exhaust their data 
quota. No other IR roaming service from any other operator in India 
offers Unlimited Data without speed throttling beyond defined data 
limits. Vi IR packs for postpaid users offer validity from 24 Hrs to 28 
Days and “no limit” on Data quota for popular travel destinations and 
ensure that users continue to get a seamless experience while streaming, 
video calling or sending photos and videos to their loved ones.

Ericsson to meet 5G network 
deployment needs in India by 
scaling up production capacity

Ericsson is scaling up its production capacity and operations with 
its partner Jabil in Pune to meet the needs of 5G network deployments 
in India. Ericsson, the first telecom vendor to set up manufacturing 
in India in 1994, manufactures equipment with Jabil that includes 4G 
and 5G radios, RAN Compute as well as microwave products.

Nunzio Mirtillo, Head of Market Area Southeast Asia, Oceania 
and India, Ericsson, says, “As 5G gets introduced in India, we are 
ramping up production of our 5G telecom equipment in Pune in 
a phased manner, to support the network deployments of Indian 
telecom service providers. The production in India is part of our 
global production footprint with a presence across continents. This 
footprint has enabled us to secure a global, flexible, and resilient 
supply chain to respond quickly to market and customer needs, 
whereby India also benefits.”

Qualcomm releases IoT-
optimized LTE-modem

Qualcomm Technologies has announced its latest Internet of 
Things (IoT) modem – Qualcomm QCX216 LTE IoT Modem – an 
all-encompassing solution that offers greater computing capabilities, 
connectivity, and location-based technologies to enable a new 
generation of fast, powerful, high-performing IoT solutions.

The new Qualcomm QCX216 LTE IoT Modem enables users 
to track assets and provide additional computing capabilities for IoT 
devices that need to process data. The high-performance, integrated 
solution delivers IoT-optimized speeds without excessively impacting 
battery life, which is critical for expanding IoT applications such 
as smart utility meters, trackers, e-mobility, parking meters, home 
automation and security, and other location-based solutions, among 
many other verticals.

“Cellular IoT is rapidly evolving to meet diverse IoT requirements 
and use cases, and we are driving a rich roadmap of system innovations 
for continuing IoT expansion,” said Jeffery Torrance, Senior Vice 
President and General Manager of Connected Smart Systems (CSS), 
Qualcomm Technologies, Inc. “Our latest IoT modem is an exciting 
step forward in the proliferation of the cellular IoT ecosystem, and 
will help create long-lasting, power efficient devices and promote 
growth and expansion in the IoT industry.”

OnePlus collaborates with Jio to bring Stand 
Alone True 5G tech ecosystem in India

OnePlus has collaborated with Jio to bring in the evolutionary 
Stand Alone 5G technology ecosystem in India. Owing to the 
collaboration, all the OnePlus 5G devices will be powered by Jio 
True 5G technology.

OnePlus devices with access to Jio True 5G network from 1st 
December onwards include the latest OnePlus 10 Series, OnePlus 9R, 
OnePlus 8 Series as well as the Nord, Nord 2T, Nord 2, Nord CE, 
Nord CE 2 and Nord CE 2 Lite. Similarly, OnePlus 9 Pro, OnePlus 
9 and OnePlus 9RT will also have access to Jio True 5G network 
Shortly. 

Jio and OnePlus teams have been actively working together at the 
backend to make 5G technology more accessible to Indian consumers 
and continue to expand their 5G technology services across the 
product portfolio.

Consumers can also enjoy exciting cashback benefits worth INR 
10,800 which will be provided for eligible OnePlus and Jio 5G users 
during the OnePlus anniversary sale period from December 13th – 
December 18th. First 1000 beneficiaries will additionally receive 
complementary Red Cable Care plan worth INR 1499 and Jio Saavn 
Pro plan worth INR 399.
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SENNHEISER AIMS TO REVOLUTIONIZE  
THE AUDIO SPACE WITH INNOVATIVE SOLUTIONS

Primarily a pro audio company, Sennheiser is focused on a very premium 
or niche segment and is very clear in terms of the audio quality. Apart from the 
brand being a synonym for quality, Sennheiser stands for enabling enthusiasm 
and solving real and technical problems related to audio reinforcement. 
Mridul Jain, Director – Sales, BizCom, Sennheiser India tells VARINDIA 
more about Sennheiser and how it is targeting the market with its business 
workplace solutions - 

As a brand's vision, Sennheiser India follows five different growth 
approach to provide the best solution to its consumers which includes right-
sizing the Indian market, understanding Indian customer's needs, adapting 
and delighting with the specific business models, market expansion, and 
delighting its partners with its unique solutions and relationships. 

“This helps in understanding the market needs and concern areas our 
brand needs to focus on which in turn has helped build long-term growth 
for both the Indian subcontinent AV market and Sennheiser,” says Mridul 
Jain, Director – Sales, BizCom, Sennheiser India. “If you look at Unified 
Communication, people are coming up with products of various kinds of 
things in a single box, whereas we are focused only on the audio side of it. 
Also, you would appreciate that we are focused on the audio side of the 
meeting, which is probably the experiential side of the meeting as well.”

Sennheiser’s most significant target markets include the major Indian 
cities. “We have important customers from the Govt institutions, Corporate 
and IT hubs, manufacturing, and prestigious educational institutes on our 
books, with Sales and Service based in Gurgaon, Mumbai, Delhi, Bangalore, 
Chennai, and Hyderabad. We are now spreading our wings to Tier 2 cities 
with a plan to address the needs for use of UC products enabling world-class 
experiences,” explains Mridul.

TRANSFORMING THE BIZCOM SPACE 
The COVID-19 pandemic significantly accelerated the digitalization of 

most business sectors, resulting in which the ability to do business from 
anywhere is beginning to look like the most important superpower for any 
company. 

Sennheiser’s goal is to be a strong industry partner for business workplace 
solutions with the target of optimizing working and learning environments in 
the education, Corporate, and Govt. sectors. It aims to offer leading products 
in the market with the latest touchless audio and wireless technologies as well 
as traditional solutions to provide consumers with perfect audio and business 
communication. Through its network of global partnerships, Sennheiser 
offers the freedom and flexibility to design its ecosystem without restrictions. 

The work-from-home trend has led to a massive increase in the number 
of internet users nationwide, which has propelled the demand for high-
bandwidth communication and wireless communication products. This has 
further boosted the adoption rate of the Internet and touchless installed 
microphones in various institutes globally, cumulatively impacting the global 
communication equipment market. 

“We cannot wish away the traditional office spaces, but we can make them 
more tech-oriented and collaborative while taking into consideration social 
distancing. Our products make the life of the local Admin/IT Team easier by 
helping the users focus on the meeting rather than the setup. We believe that 
the content of the meeting is most important, and our products/solutions 
are just a catalyst for the user to experience the meeting in the best possible 
fashion,” says Mridul. 

Sennheiser’s new UC product expands its TeamConnect family, built 
on a foundation of innovation and beamforming technology. Developed in 
partnership with Microsoft, this solution brings Sennheiser to the next level 
of Unified Communications to address the needs of flexible, hybrid, and 
remote working.

FUTURE ROADMAP

The outset of the pandemic brought a feeling 
of confusion and a dilemma that probably the 
world had come to an end. Sennheiser saw an 
opportunity in the Touchless Audio market which 
helped to cater to the growing requirements of 
how the world will meet and collaborate. 

The infrastructure push and money spent by 
the Govt during these two years for various AV 
upgrades is also a testimony of the India story 
which is here to stay. Also, the long-term cultural 
impacts of the pandemic are only expected to 
see this market continue to grow, as companies 
worldwide glued long-term work-from-home 
strategies.

“We have been growing over the past 6-7 years 
by more than double digits and look forward to 
the same kind of growth for the next 4-5 years. The 
period between 2020-21 was tough and we were 
not an anomaly on this front, but it is how well we 
bounced back which makes me proud of my team 
both internally and externally. We are blessed to 
be working with the best in the industry with a 
one-point focus on providing the best experience 
to our clients and we look forward to working 
ever more closely to enable the best experience for 
our customers,” sums up Mridul. 

MRIDUL JAIN 
Director – Sales, BizCom, 

Sennheiser India

FACE TO FACE
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GoTo gets honoured for its Channel 
Partner Alliances in India

In this highly digitalised age, any type of business relies on IT 
services that require the simultaneous cooperation of multiple 
organisations – technology provider, service provider, vendor, 
distributors, etc. Through such alliances, partners come together 
to co-develop products, new information systems, share technical 
or managerial expertise, and sell to end customers. The importance 
of partnership has assumed a renewed focus today. From hardware 
manufacturers to SaaS providers, companies are leveraging partner 
ecosystems to enhance brand recognition, drive innovation, amplify 
sales, and provide a much-needed foothold for businesses in new 
markets.

These partnerships have become even more important in recent 
years with the growth of a new ‘network economy’ fuelled by hybrid 
work. The increasing complexity and scale of IT solutions available 
in this economy thereby necessitates specialist help to enhance and 
customise solutions.

GoTo, an all-in-one business communications and IT support 
platform, is at the forefront of building a strong footprint in India 
with the help of its partner ecosystem. GoTo Resolve modernises 
IT support by bringing together all the tools SMEs need, along 
with the expertise of channel partners, to manage and support their 
dispersed workforce. GoTo builds flexible and robust IT solutions for 
customers and partners alike. Through their partner-first approach, 
GoTo readily taps into the expertise of its partners to benefit local 
customers, and offers dedicated resources to support and empower 
the partner community to grow their business with GoTo’s solution 
offerings in order to securely serve their SME customers. This year 
GoTo announced MSP-specific features integrated into GoTo Resolve 
that specifically helps MSPs meet the evolving needs of today’s SMBs 
with frictionless, fast, and flexible support, without the hefty price 
tag. Their key features like Remote Monitoring & Management, 
Multi-Tenancy Administration, Professional Services Automation 
Integrations, Endpoint Protection Software, and Configurable 
Reporting - address the business pain points of partners as well as 
end-customers.

Palo Alto Networks hosts Ignite 2022 
to recognise JAPAC Partners

Palo Alto Networks announced the Japan and Asia Pacific 
(JAPAC) Partner of the Year Awards at the Palo Alto Networks 
Executive Partner Summit on December 12 in Las Vegas, held a 
day before Ignite ’22. Ignite ’22 is a three-day event that brings 
together customers, executives, technologists, security experts, threat 
researchers, and policy makers. The JAPAC break-out session was a 
live event, specifically tailored for our JAPAC partners.

Janet Docherty, Director for Commercial sales and Partners 
JAPAC at Palo Alto 
Networks, said, “We were 
delighted to announce the 
JAPAC Partner of the 
Year awards at our Ignite 
'22 Partner Summit. At 
Palo Alto Networks, our partners are the core of our business model. 
We help them rise to the challenge of modern cybersecurity, innovate 
ahead of threats, and redefine what it means to be secure. This year’s 
winner demonstrates the breadth of partner excellence across the 
region, as well as the diversity of organizations we partner with, 
including systems integrators, distributors, telcos, managed service 
providers, and specialised security organizations. The uniting factor 
around the winners is their commitment to our customers and our 
shared mission of protecting our digital way of life."

“The pandemic pushed cybersecurity to the top agenda in JAPAC 
boardrooms. The accelerated digital transformation brought about by 
the pandemic provided an opportunity for us to help our partners 
navigate the landscape and leverage the opportunities. Our partners 
contributed more to our pipeline than ever before and were the source 
of the vast majority of our new customers. I’d like to thank all of 
our JAPAC partners for their contribution to these truly remarkable 
achievements.”

IBM conducts AI Day, India 
poised to lead AI revolution

IBM hosted its AI Day to reinforce IBM’s commitment to helping 
clients leverage the power of AI and Automation in the new world. 
Sandip Patel, Managing Director, IBM India/South Asia, inaugurated 
the event, where he was joined by Viswanath Ramaswamy, Vice 
President, Technology, IBM India/ South Asia to drive conversations 
on how IBM’s AI approach and offerings are creating opportunities 
for the economy, businesses, and societies in India.

As part of AI Day, Rahul Deshpande, Global Practice Delivery 
Head and Business Solutions Head for AI Solutions Practice, discussed 
‘Unlocking Business Drivers for AI Adoption’ at a Fireside Chat with 
Siddhesh Naik, Country Leader, Data, AI & Automation software, 
Technology Sales, IBM India/South Asia. The event also featured 
discussions on technology trends that will power India's AI Charter 
in 2023.

Sandip Patel, Managing Director, IBM India/ South Asia said, 
“As digitization in India continues to deepen, companies are eager to 
deploy AI and automation capabilities at scale to drive innovation and 
competitiveness. As one of the fastest-growing economies, the world’s 
largest community of developers and a large start-up ecosystem, India 
is well poised to lead the AI revolution and establish itself as an AI 
innovation garage of the world.”

Viswanath Ramaswamy, Vice President, Technology, IBM India/ 
South Asia said, “AI has truly come into its own in the past few years, 
especially with self-driving cars, chatbots, and digital assistants. A 
robust ecosystem for AI is being built in India, and it is a matter of 
pride to be part of this revolution. When deployed appropriately, 
AI and Automation can transform government services, education, 
healthcare, and business interactions with customers in the upcoming 
techade. AI will scale and move from an operational 'benefit' to an 
essential element in business growth and modernization. I am excited 
to see how India@100 could serve as a global laboratory for developing 
AI technologies in India, for India and the world.”

CitiusTech opens its new 
technology facility in Pune

CitiusTech has announced the opening of its second state-of-the-
art technology facility in Pune. The new facility will accommodate 
800+ healthcare technology professionals, taking CitiusTech’s Pune 
footprint to 1,500+. CitiusTech Chief Operating Officer Atul Soneja 
inaugurated the company’s new office at Kharadi Knowledge Park 
SEZ.

Atul Soneja, COO, CitiusTech said, “The healthcare sector is 
rapidly evolving in its journey of transformation through digital, and 
at CitiusTech, we partner with our clients across payer, provider, 
health-tech, and life sciences to solve domain-intensive challenges, 
and help them achieve their growth ambitions. With a people-
first approach we are happy to expand our footprint and pleased 
to inaugurate our second office in Pune, providing talent with the 
opportunity to make a difference in a fast-growing industry, with 
focus on areas like digital transformation, product engineering, cloud 
services and artificial intelligence.”

Founded in 2005, CitiusTech provides a range of digital healthcare 
technology and consulting services to help over 130 leading healthcare 
and life sciences organizations worldwide. The company has grown to 
over 8,000 professionals today across multiple locations in India and 
globally, with strong expertise across healthcare consulting, digital 
health solutions, product engineering, data, analytics, and AI/ML.

CitiusTech recently acquired Wilco Source, one of the world’s 
leading providers of Salesforce consulting and implementation 
services for healthcare and life sciences companies. Earlier in October, 
the company welcomed Bain Capital Private Equity as an investor, 
joining existing shareholder BPEA EQT who acquired a majority 
stake in CitiusTech in 2019.
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PRODUCT OF THE MONTH 

Cadyce introduces USB-C Keyboard and Docking Station (CA-KBDS)
Cadyce has launched 

CA-KBDS, USB-C 
Keyboard and Docking 
Station. The CA-KBDS 
by Cadyce is a USB 
Type-C keyboard cum 
docking station that 
is compatible with 
ThunderBolt 3 port.

This sleek and subtle 
gadget functions as a 
USB Type-C Keyboard 
for your computer and also acts as a multi-function docking station for other devices. With Cadyce’s CA-KBDS, the keyboard will serve as 
a docking station so that users don’t have to carry a multitude of devices with you. This premium product is an elegant mix of sturdiness, 
compactness, and good-looks. It is a stylish companion for the devices that will serve users’ satisfactorily for a long time and will exceed all 
their expectations.

Features of CA-KBDS
• The Display 1 VGA Channel supports output of 1920x1080@60Hz
• Display 2 HDMI supports the output of 4K@30Hz.
• The USB 3.1 Type C Host port supports 10Gbps, which ensures lightning-fast speed.
• The USB 3.1 Type C in Cadyce’s Ca-KBDS supports PD charging 100W MAX (20V@5A)
• The device has a USB 3.0 Type-A port that supports 5Gbps and BC1.2 charging (5V@0.9A).
• The LAN port in Cadyce’s CA-KBDS supports 10/100/1000M. This means that the LAN port supports transfer speeds of 1GB, unlike 

10/100M ports, which support a maximum transfer speed of 100Mb.
• The device has an SD3.0 (UHS-I) Card Reader that supports SDXC cards of up to 2 TB and data transfer rates up to 104Mb/S (SD and 

Micro SD use single-LUN).
• The CA-KBDS contains a 3.5mm audio jack that supports stereo audio output. The audio jack also supports microphone input.
• The device has a white Power LED that serves as a power indicator.
• Cadyce’s CA-KBDS is compatible with multiple operating systems. It is compatible with Mac OS X 10.X, Windows 8/10 (32/64 bit), and 

all other latest versions of Windows. Compatibility with almost all popular operating systems means that the user does not have to worry 
about the platform of his/her device.
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Netflix reportedly looking for ending 
password-sharing feature

Streaming giant Netflix is reportedly planning to put an end to 
its password sharing feature in early 2023. The company plans to ask 
users to pay for sharing 
accounts with others 
outside of their household.

The trials for this have 
already been underway 
in a few Latin American 
countries, where Netflix 
has been charging a fee 
of $3 extra for the same. 
Netflix plans on enforcing 
password sharing rules by 
tracking IP addresses and 
account activities. While, 
it does not plan to put 
an end to the password-
sharing feature at once as 
the company fears that it 
would alienate its customers, it plans on putting an end to it gradually.

Recently, the streaming giant had announced the ‘Profile Transfer’ 
feature to prevent password sharing that had been rolled out to all 
members globally. Netflix also announced that it will launch ‘Nike 
Training Club’ in December, with which users will be able to stream 
fitness content.

Netflix is also planning to build a state-of-the-art production 
facility at a former Army base at the Jersey Shore that will cost more 
than $900 million, and create thousands of jobs. The company plans 
an additional $848 million worth of investments in 12 sound stages 
and for other uses related to the film industry.

European antitrust regulators to probe 
Broadcom’s $61 Bn VMware bid 

European antitrust regulators have opened an in-depth investigation 
into U.S. chipmaker Broadcom’s proposed $61 billion bid for cloud 
computing company VMware.

It said the Commission 
is particularly concerned 
that the transaction would 
allow Broadcom to restrict 
competition in the market for 
certain hardware components 
which interoperate with 
VMware’s software.

The Commission said 
its preliminary investigation 
indicates the transaction 
may allow Broadcom to 
restrict competition for the 
supply of certain components 
by degrading interoperability between VMware software and 
competitors’ hardware to the benefit of its own hardware. This, 
with other factors, could lead to higher prices, lower quality and less 
innovation for business customers, and ultimately consumers.

The Commission has 90 working days, until May 11, 2023, to 
take a decision. The proposed acquisition underlines Broadcom’s 
ambition to diversify into enterprise software, but comes as regulators 
worldwide ramp up scrutiny of deals by Big Tech.

Twitter to take off accounts which 
promote other Social Platforms  

As per Twitter, it will remove accounts created solely for the 
purpose of promoting other social platforms and content that 
contains links or usernames. This would impact content from social 
media platforms like Meta 
Platforms' Facebook and 
Instagram, along with 
Mastodon, Truth Social, 
Tribel, Nostr and Post 
while allowing cross-
content posting. TikTok 
was not included in the 
list.

Twitter support said 
in a tweet, “We recognize 
that many of our users are 
active on other social media 
platforms. However, we 
will no longer allow free 
promotion of certain 
social media platforms on Twitter.”

Lastly, Twitter disbanded its Trust and Safety Council, a volunteer 
group formed in 2016 to advise the social media platform on site 
decisions.

The policy change follows other chaotic actions at Twitter since 
Elon Musk, who is also the CEO of Tesla, bought the social network. 
He fired top management and laid off about half of its workforce, 
while seesawing on how much to charge for Twitter's subscription 
service Twitter Blue. Musk also suspended the accounts of several 
journalists over a controversy on publishing public data about the 
billionaire's plane.

Musk reinstated the accounts after criticism from government 
officials, advocacy groups and journalism organizations from several 
parts of the globe on Friday, with some saying the microblogging 
platform was jeopardizing press freedom.

Meta building virtual world 
open to app makers  

Meta CEO Mark Zuckerberg justified his acquisition of a virtual 
reality fitness app in an antitrust court, arguing that his company was 
helping to build a nascent 
virtual reality industry. 
The Federal Trade 
Commission has accused 
Meta of trying to buy its 
way to the top of the VR 
industry.

However, Zuckerberg 
testified that owning app 
maker Within Unlimited 
was not that critical to 
Meta’s ambitions, and he 
primarily aimed to build 
communications tools and 
a platform for apps from 
different developers.

He said, “it’s less important that we own the experiences than that 
they exist.” He added that he was keen to see other firms build key 
productivity and gaming apps to draw a mass audience to virtual and 
augmented reality.

The FTC sued the Facebook and Instagram owner in July to stop 
the Within deal and asked the judge to order a preliminary injunction. 
FTC lawyers attempted to show that Meta had planned to compete 
with apps like Within, arguing that executives identified fitness as a 
way to expand VR use beyond its existing fan base of young male 
gamers.

The company said that it does not expect to close the Within deal 
before next year or until the day after the court rules on the FTC’s 
request for a preliminary injunction. The social media company 
agreed to buy Within in October 2021, a day after changing its name 
from Facebook to Meta.

 VAR GLOBAL
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CERT-In warns of severe vulnerabilities 
in iCloud for Windows 

The Indian Computer Emergency Response Team (CERT-In) 
has issued a high severity warning in Apple iCloud for Windows that 
could allow an attacker 
to disclose sensitive 
information, execute 
arbitrary code or bypass 
security restrictions on 
the targeted system.

The reports stated 
that the vulnerabilities 
exist in Apple iCloud for 
Windows due to an out-
of-bound write issue in 
ImageIO and logic issue in 
the Webkit component.

As per the report, 
only the users using 
Apple iCloud for 
Windows versions prior 
to 14.1 are affected. The vulnerabilities are: CVE-2022-46693, CVE-
2022-46692, CVE-2022-46698, and an attacker could exploit these 
vulnerabilities by executing a specially crafted application.

Users are advised to regularly update their operating system 
to the latest version of Windows. In addition to updating the 
operating system, it is also recommended that users download the 
latest version of the iCloud for Windows app from the Microsoft 
store that can significantly reduce their risk of falling victim to 
security threats.

Xiaomi to cut down 15% of jobs  
According to media reports, Xiaomi has started laying off 

employees in its smartphone and internet services business. More 
than 900 employees have already been impacted by the layoffs that 
are taking place amid renewed Covid-19 outbreaks in the country.

Other companies in China, 
like Tencent Holdings and 
Alibaba Group, have been 
laying off its employees in 
recent months as Covid-19 
continues to adversely impact 
the country's economy. 
According to South China 
Morning Post, Xiaomi had 
35,314 staff as of September 
this year, and 15 percent of the 
workforce would be affected 
by the present bout of layoffs.

Though a spokesperson 
associated with Xiaomi 
has said that the "personnel optimisation and organizational 
streamlining" practice would affect less than 10 percent of the 
company’s workforce. They also added that the affected have been 
recompensed as required by local regulations.

PM Modi meets Sundar Pichai 
Prime Minister Narendra Modi had a meeting with Google and 

Alphabet CEO Sundar Pichai to discuss innovation, technology and 
more issues with him. Following their interaction, the Alphabet 
CEO expressed his thanks to the prime minister for the great 
meeting with him.

He tweeted about 
looking forward to 
continuing this strong 
partnership and 
supporting India’s G20 
presidency to advance 
an open, connected 
internet that works for 
all. Sundar Pichai also 
praised the government’s 
Digital India vision and 
said that it has immensely 
helped Google bring a 
slew of projects which 
have helped the company 
strengthen its progress 
across the country.

PM Modi tweeted: “Was a delight to meet you Sundar Pichai 
and discuss innovation, technology and more. It is important that 
the world continues to work together to leverage tech for human 
prosperity and sustainable development.”

Sundar Pichai also tweeted: “Inspiring to see the rapid pace 
of technological change under your leadership. Look forward to 
continuing our strong partnership and supporting India's G20 
presidency to advance an open, connected internet that works for 
all.”

At the eighth edition of Google for India event, Pichai also 
announced that soon Google is working on AI-based solutions, 
initiatives and new partnerships with Indian brands which will 
further scale-up Google's connection with India and fuel India’s 
economy. He said, “We are increasingly using AI to scale up 
the number of languages. We recently added nine new Indian 
languages, like Assamese, Bhojpuri, Konkani etc. We are working 
on one powerful AI model where we can get information through 
thousands of languages.”

Google to integrate Digilocker 
in Google Files   

Google has announced that it will integrate DigiLocker, a 
government-issued document storage service, into the Files app 
on Android so users 
can access government-
verified documents from 
the app in India.

Google has partnered 
with the National 
eGovernance Division 
(NeGD), established 
by the Ministry 
of Electronics and 
Information Technology 
(MeitY), to roll out the 
DigiLocker integration 
within the Files app. 
The documents saved in 
Google Files will be stored 
in an isolated environment on the device and will be accessible only 
through a unique lock screen authentication.

DigiLocker is a key initiative under Digital India, which offers a 
secure cloud-based platform for the storage, sharing and verification 
of documents and certificates. It currently has more than five crore 
downloads on Play Store. It uses APIs to retrieve, digitise and store 
documents issued by the government.

Royal Hansen, Vice President, Privacy, Safety, and Security 
at Google, said, “As the number of digital users and businesses 
grow in India, so do the attack surfaces. Analysing and improving 
cybersecurity across surfaces is no longer a human-scale problem, 
it needs to be supplemented with sophisticated technology. AI 
can help respond to these unprecedented challenges efficiently, 
effectively, and at scale.”
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SIITF 2022: DIGITAL TRANSFORMATION IS CREATING 
OPPORTUNITIES FOR INNOVATION ACROSS INDUSTRIES

Consumer preferences continue to 
change, straining already tight margins and 
stranding companies that have not shifted 
effectively to digital and omnichannel. 
Supply chain problems and geopolitical 
turbulence are spurring regionalization, 
testing even the nimblest company’s ability 
to respond quickly. Persistent inflation and 
rising interest rates are increasing the cost of 
capital, forcing companies to restructure their 
balance sheets. The fear of a global downturn 
is growing and a recent survey of CEOs 
found that 81 percent expect a recession. On 
this backdrop, the 11th edition of Southern 
India Information Technology Fair 2022 was 
organized in Bengaluru, which was attended 
by industry stalwarts comprising CIOS, 
corporates and VARs of the Indian ICT 
industry.

Themed Digital Transformation to 
Accelerate Business Performance, the event 
was attended by some of the most valued 
dignitaries which included Santanu Ghosh, 
Director Sales- APJC- AMD Pensando; 
Rakshit Bhatt, Head of Cloud and Senior 
Vice President- Redington Limited; Gaurav 
Chawla, Business Development Manager 
– APAC; Amit Deskmukh, Head of India 
Chanel and Distribution- Cohesity; Aren 
Naidoo, Country Manager- Engenius 
Technologies; Sandip Panda, CEO & Co-
founder-Instasafe; Raman Pillai, Technology 
Strategy Head- VerSe Innovation; Lopa 
Mudraa Basuu, VP ISM Cyber Security- 
J P Morgan Chase & Co.; Satish Kumar 
Dwibhashi, SVP & CISO- in-Mobi; Shibu 
Kurian, Global CIO & COO- 10kInfo Data 
Solutions Pvt Ltd; Harsha Thennarasu, CISO- 

HKIT Security Solutions; Mohan Kumar T L, 
Director- Netpoleon Solutions India; Sathish 
K S, CTO- Zeotap; G N Mahesha, President 
– FITDAK; Sunil Kukreja, President- AIT 
and Dr. Deepak Kumar Sahu, Chief Editor, 
VARINDIA.

While addressing the audience on how 
Pensando brings opportunity to the country 
and the corporates, Santanu Ghosh, Director 
Sales- APJC- AMD Pensando spoke about the 
opportunities in the country. Rakshit Bhatt, 
Head of Cloud and Senior Vice President, 
Redington Limited gave the next presentation 
on how the company is driving and adding 
value to its business in the country. Gaurav 
Chawla, Business Development APAC- 
VMRAY introduced the company while also 
talking about sandboxing.

Next in the programme was the Fire-side 
chat session that saw Sandip Panda, CEO & 
Co-founder-Instasafe speaking to Dr. Deepak 
Kumar Sahu, Chief Editor, VARINDIA 
about various aspects of security.

The panel discussion on the topic ‘Digital 
Transformation To Accelerate Business 
Performance’ was attended by panellists 
Raman Pillai, Technology Strategy Head- 
VerSe Innovation; Lopa Mudraa Basuu, VP 
ISM Cyber Security- Ex-J P Morgan Chase 
& Co; Satish Kumar Dwibhashi, SVP & 
CISO- in-Mobi; Shibu Kurian, Global CIO 
& COO- 10kInfo Data Solutions Pvt Ltd; 
and Arvind Singh, CTO & Executive V.P-IT 
- Puravankara Ltd. The panel was moderated 
by Dr. Deepak Kumar Sahu, Chief Editor, 
VARINDIA.

Speaking about how the rural 
fintech ecosystem is going to be 
the game changer in 2023, Dr. 
Deepak Kumar Sahu, Chief Editor, 
VARINDIA said, “India has come a 
long way in its digital journey with 
over 70% of the total population 
residing in rural areas now getting 
access to banking and financial 
services with the help of more than 
30 lakh rural banking outlets across 
the country. As we step into 2023, 
it will pave the way for a rural 
fintech revolution that will focus 
on cashless transactions, embedded 
finance, and open banking for hyper-
personalization, leading to increased 
digital adoption thereby driving 
financial inclusion for the last mile.”

( Pictures from Left to Right: Mr. Mohan Kumar T L, Director- Netpoleon Solutions India, Mr. Gaurav Chawla, Business Development 
Manager -APAC, Mr. Amit Deskmukh, Head of India Chanel and Distribution- Cohesity, Mr. Rakshit Bhatt, Head of Cloud and 
Senior Vice President- Redington Limited, Mr. Santanu Ghosh, Director Sales- APJC- AMD Pensando, Dr. Deepak Kumar Sahu,Editor-
in-Chief-VARINDIA, Ms. Lopa Mudraa Basuu, VP ISM Cyber Security- Ex-J P Morgan Chase & Co, Mr. Sandip Panda, CEO & 
Co-founder-Instasafe, Mr. Satish Kumar Dwibhashi, SVP & CISO- in-Mobi, Mr. Shibu Kurian, Global CIO & COO- 10kInfo Data 
Solutions Pvt Ltd, Mr. G N Mahesha, President – FITDAK and Mr. Sunil Kukreja, President- AIT

INDUSTRY EVENT
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Santanu Ghosh 
Director Sales- APJC- AMD Pensando

VARs transforming into micro transformational units 
to develop their own hardware and software

System Integration continues to be a challenge. It is easier said than done because we don’t have 
one overriding protocol which helps you to connect. It is always trial and error, it has a cost impact, it 
has a customer experience issue, and it continues to be a problem. Speed of business is also a big issue. 
At the same time, security cannot be compromised and they are in conflict with each other. It is a 
task, which the partners grapple with every day. The second thing is, how do I make everything that’s 
happening within the data center or within the periphery of information technology that’s running 
the business visible, whether it’s network, data movement or security. If you have visibility, you can 
arrest attacks, transform and can get insights from that. Next is automation. Automation, again, is easier said than done. For automation, the 
first thing in need is APIs which you can leverage. It needs simplicity whether it’s a chip manufacturer, the server manufacturer, the storage 
manufacturer, or a network service person or the VARs. My understanding is VARs in India especially and worldwide, will soon transform 
into micro transformational units where they will be devising their own hardware and software. They will start creating values by themselves. 
Now, we’ll talk about DPUs. DPUs are field programmable offload units, which channel your CPU. DPUs are becoming important because 
of silicon architecture changes. If the partners can leverage this issue, they can start developing their own solutions targeted at their own 
customers. The second thing is there is a huge change that is happening on how businesses will implement security, how they will draft that 
data policy and how they will leverage data because data privacy, as various governments are implying, is becoming very important. The main 
challenge will be in spite of data privacy how would you handle data, get insights and get more productivity from the data. There is a concept 
called confidential computing and this can be heard a lot now because with the data governance policies, every company will have data privacy, 
where while the data is processing you should not see it or the administrator or the VMs should not be able to see what data is processing.

Rakshit Bhatt
Head of Cloud and Senior Vice President- Redington Limited

Subscription-led cloud adoption achieving more momentum
From the future of IT perspective, there are a lot of things that are going to happen. What we 

see and we hear out is that there will be software driven strategies, models that will change, there 
will be a lot of advancements in edge computing, as we hear day in day out. We’re talking about a 
blend of technologies which are creating new functionalities. IT is no longer an enabler of uptime 
of a hardware or a server. It is a real business enabler in the industry today, so IT really works with 
the Chief Business Officers in the corporates. Soon, it is moving towards SMB and SMC space as 
well in India. India is all about scale and we see that in future scaling will happen both vertically and 
horizontally. While we do so, it’s really important that why we scale, how do we do it securely, and 
how do we automate. We have to have simplification while we do that and all automation will come 
into play. Lastly, we see that while in the enterprise sector, it’s all driven by enterprise agreements. 
As Redington, we see that the subscription-led cloud adoption plus the implementations and solutions around it will gain more momentum 
and the trends are already talking about it. Hence, we strongly feel that our partner ecosystem and our customer ecosystem will really thrive 
and grow as we move on to the model of cloud. Today partners work with us on the subscription model as well as on the consumption and 
adoption model. But, here for the partners and customers, we are also talking about how we enable you from a services and solutions model. 
There are a lot of use cases available in the market but the real problem can only be understood after the discussion. So, can we come and meet 
and have a discussion with you, understand your problems and then build on it as a solid partnership and from a cloud perspective it means 
that we will talk about assessments, security assessments or ideal infrastructure assessments.

Gaurav Chawla
Business Development APAC- VMRAY 

Sandboxing is frequently used to inspect 
untested or untrusted code

“We are a ten-year-old company based out of Germany. We help our customers detect zero-

day attacks. Today a lot of ransomware attacks are taking place, the most recent one that took 
place in AIIMS. Why are these kinds of attacks still happening? Almost every business has good 
cybersecurity infra and they have deployed all the good tools and measures, but these attacks are 
taking place. These attacks are happening more so because of the deployment models. So, what is 
sandboxing? Sandboxing is designed to prevent threats from getting on the network and is frequently 
used to inspect untested or untrusted code. It has become very important that sandboxes should be designed in such a way that malwares is not 
able to detect whether it is the real environment or sandboxing environment. Almost all known consulting firms are customers of VMRay to 
provide consulting services to their customers or helping them for the Incident Response. We have financial institutions and large government 
organizations globally using VMRay.  We have a 100% retention rate among our customers and that shows the confidence customers have on 
us for fighting zero day attacks. One of the biggest challenges that customers face is that they sometimes don’t understand the threat to counter 
it. It becomes very difficult for organizations to have such kinds of resources with them. Hackers are nowadays creating new malwares making 
it even more difficult for organizations to counter.”    
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The panel discussion session was attended by Raman Pillai, Technology Strategy Head, VerSe Innovation; Lopa Mudraa Basuu, 
VP ISM Cyber Security, Ex-J P Morgan Chase & Co; Satish Kumar Dwibhashi, SVP & CISO, InMobi; Shibu Kurian, Global CIO & 
COO, 10kInfo Data Solutions and Arvind Singh, CTO & Executive V.P-IT, Puravankara. The panel was moderated by Dr. Deepak 
Kumar Sahu, Chief Editor, VARINDIA on the topic “Digital transformation to explain business performance”.

Dr. Deepak Kumar Sahu
Chief Editor, VARINDIA 
opened the discussion by highlighting how technology continues 

to disrupt the market every year. “Technology has always kept the 
tech leaders on the tip of their toes to see what is coming next and how 
they can be the first to embrace it. Even old technologies are getting 
transformed, computing has ejaculated at back next speed, platforms 
have been transformed to the SAS model, privacy and security tech 
have pivoted from pins to face detection and motion sensors. This 
will continue to enhance and improve as you move forward.” 

Raman Pillai, Technology Strategy Head, VerSe Innovation 
said, “Digital transformation is a must have and most of the IT 
companies are up to date. Digital transformation is not just about 
digitalization but it is more about how we use the data effectively. 
Technology is a waste if we cannot feel the technology. Technology 
is actually valuable when it becomes seamless and can be used to your 
requirements. Previously, we used to have cables to cast something 
on the TV but now that technology is so seamless that you can just 
click on mobile. You can see the presentation on the screen. So the 
technology has become invisible in this case. That is digitalization and 
we are moving on.”

Lopa Mudraa Basuu, VP ISM Cyber Security, Ex-J P 
Morgan Chase & Co said, “Digital transformation is the need to 
sustain today. During the pandemic the entire wheel of revenue 
was moving due to digital transformation. Today digitalization is 
helping organizations to expand their business boundaries. Without 
expanding geographically and reaching out to the newer customers in 
any field to provide good customer experience much more effectively 
is only possible due to the digital transformation. This is the need 
of the hour and every company knowingly or unknowingly is on 
that journey. There is no risk-free technology in this world, so it is 
important to understand the risks associated with the technology and 
we need to manage them effectively and integrate as part of the entire 
digital journey.”

 

Satish Kumar Dwibhashi, SVP & CISO, InMobi said, 
“Today digital transformation has become a necessity. Whether it 
is a small, medium or big enterprise, every enterprise is embracing 
technology adoption. While many companies are taking this digital 
transformation journey, Covid has fastened the whole process 
of adopting new technologies. Every enterprise is embracing 
technologies like cloud, IoT etc. There are some enterprises which 
are cloud born. They are also embracing these new technologies 
because it has become a must for them to scale up and compete with 
the global players. It is not just technology, it is more of a business 
driver to go to the next level.”

Shibu Kurian, Global CIO & COO, 10kInfo Data 
Solutions, said, “Being a data privacy coach, when we talk about 
digital transformation, I first see who wants to use that. Then it 
can be classified whether they need on-prem or on cloud or any 
cool location. That is one yardstick which I typically mentor my 
companies or the starter companies. You need to be very clear what 
has to be given access and to where during this journey or evolution 
of digital transformation. This is the key to everybody who is on the 
journey of digital transformation. Everyone has talked about data 
as the new oil but I will talk about ‘data graveyards’, as we have to 
ensure that the unwanted data has to be destroyed.”

Arvind Singh, CTO & Executive V.P-IT, Puravankara said, 
“Digital transformation is not a choice, everyone has to get in. You 
get delayed, you become a sufferer. If we see, in any industry you 
can start late but you have to run the race. Every industry has to go 
from 2.0 to 3.0. There are some pillars like supply chain efficiency, 
operational efficiency and employee experience which are so 
important. Earlier it was a customer-first approach but now it is an 
employee-first approach. With hybrid cloud and hybrid workspace 
everything is more complicated now. Security is taking the front 
seat.”

Pictures from left to right: Mr. Arvind Singh, CTO & Executive V.P-IT - Puravankara Ltd.; Mr. Raman Pillai, Technology Strategy 
Head- VerSe Innovation; Ms. Lopa Mudraa Basuu, VP ISM Cyber Security- Ex-J P Morgan Chase & Co; Mr. Shibu Kurian, Global CIO 
& COO- 10kInfo Data Solutions Pvt Ltd and Mr. Satish Kumar Dwibhashi, SVP & CISO- in-Mobi

INDUSTRY EVENT
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UNDERSTANDING AND EVALUATING CYBER 
INVESTMENTS TILL DATE IS A CONCERN

Sandip Panda
CEO & Co-founder, Instasafe

“In 2022, maturity around cybersecurity is at an 
all-time high. Gone are those days when CISOs used 
to believe that security budgets will only happen 
when there will be a breach in the organization. 
Earlier the budget used to be for purchase of 
anti-virus or firewall or the minimal compliance 
required for the respective industry. But it is not 
the CIO or a CISO that will interest us here. The 
more interesting story is of how investors look at 
cybersecurity investments. 

We are the first company in India that raised 
money from CIO Angel Network. In the current 
environment of selective funding, especially in the 
B2B space, we stand out as one of the few startups 
successfully raising funds and providing exits to its 
early-stage angel investors. Everyone is excited that 
cyber is an evergreen space.  And the probability for this industry to go down is probably very low. 

Having said that, understanding and evaluating cyber investments till date is a concern and that poses a big challenge for any promising 
brands for getting the capital at the right time. That kind of makes us second best to none. Investors want to see what they will get in return. 
I am not only talking about financial investors but also the board members who would like to understand more before going about any big 
investments. So while talking about cyber budgets is hard, we should know a few things that the board understands the cyber well, of the 
nuts and bolts, but they would not understand the nitty gritties. The moment the CISO will talk about firewall, perimeter, the network or 
SOC, the interest seems to wane away. So it is up to us cyber professionals of how simplified we can present our things before the board, 
of how cybersecurity is not a problem but a risk that needs to be mitigated.”
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Call it a boon or a bane, technology 
continues to disrupt our everyday life, so 
much so that no aspect of our lives is left 
untouched. Decades ago, we had the internet, 
and later email to disrupt mankind. Fast 
forward to the decade of 2020, we have 
technologies such as human-like intelligence 
and self-driving cars impacting everyone. 

New technologies give rise to innovative 
business models and products by simplifying 
the mechanics of data-sharing across and 
between organizations. We live in an era 
of everything connected and the consumer 
marketplace is no exception. Businesses 
are expected to not just meet the needs of 
customers, but anticipate and exceed them.

The year 2022 was no less different. 
Technology, as its nature is, continued to 
change the world and impact everyone. When 
businesses around the globe faced situations 
they had never witnessed earlier, they had to 
take recourse to technology. Technology has 
always kept tech leaders on the tip of their 
toes to see what’s coming next and how they 
can be the first to embrace it. 

As we approach 2023, it's important 
for organizations to remain cognizant of 
emerging trends.

APPLIED OBSERVABILITY
Taking pattern recognition to the next 

level, Applied observability is the ability to 
deep dive into complex systems and a stream 
of data to predict and detect anomalies and 
provide resolution. It monitors the internal 
running of complex systems, gathers, and 
structures the incoming unstructured data 
and simplifies it to create patterns and detect 
issues. It can track telemetry data such as logs, 
metrics, traces, & dependencies.

ADVENT OF ADVANCED 
ARTIFICIAL INTELLIGENCE

As a big enabler of business 
transformation, Artificial intelligence (AI) 
has already been on the leaderboard for the 
last few years. 2023 will however take it to 
the next level. AI has been around for a while 
now, and it has enabled the tech leaders to 
experiment, explore, and build on top of 
it. Advanced Artificial Intelligence (AAI) 

will not only transform computing, pattern 
recognition, and machine learning but is 
aimed at end-to-end automation of processes 
without any manual intervention. This will 
help in replacing human labour with AAI 
at high-risk jobs such as people working at 
nuclear power plants, chemical labs, metal 
foundries, etc. where the risk to human life 
is higher.

AAI will also find its adoption in the area 
of healthcare. With the help of pills/ chip-
on-body or standard over-the-body sensors 
such as watches, goggles, neckbands, or wrist 
bands, etc, AAI can supposedly track human 
vitals to a more granular level and monitor 
health, suggest remedies, plan a diet, and alert 
closed ones about any emergency such as an 
accident or a heart attack.

POWER OF METAVERSE 
AND WEB 3.0

Metaverse and Web 3.0 will change the 
entire customer experience in 2023. AR/
VR, AI/ML, IoT, and Blockchain will come 
together to create a more connected, secure, 
and immersive virtual world where people 

WHAT TECHNOLOGY TRENDS  
& PREDICTIONS 

TO LOOK FOR IN 2023

TECH TRENDS 
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and businesses can simulate real-life scenarios 
such as virtual houses for living, virtual 
roads, rails, cars and trains for transport, 
brand billboards on highways, and simulated 
travel experiences.

The real estate created in the metaverse can 
be leveraged by brands to market themselves 
without people leaving their homes and 
invoke a purchase or an engagement. 
Customer data in the virtual world will 
enable businesses and advertisers to create 
customized experiences for the customer 
thereby enhancing the conversion rate. With 
blockchain and interconnected systems, one 
will also be able to carry-out transactions in 
the metaverse.

EMERGENCE OF SUPERAPPS
Seen as the next pivot in application design 

and development, Superapps is where users 
use one app to control most things within a 
business ecosystem. Gartner points out that 
more than 50% of the global population will 
be daily active users of superapps. These 
Superapps could even have mini apps that 
will act as add-ons and provide benefits above 
and beyond the existing capabilities.

A superapp will be able to connect to all 
systems and linked user accounts (sources 
such as savings account, credit cards, etc.), 
and carry out transactions at all systems 
(purchases such as mutual funds, stocks, 
groceries, insurance, etc.), all in one app. A 
superapp will be able to deliver numerous 
experiences around a person’s daily life via 
one platform.

COMING OF DIGITAL 
IMMUNE SYSTEM

Digital Immune System combines various 
technologies within AI and ML to weave 
an immune system around an ecosystem to 
ensure that it runs seamlessly and delivers 
24x7 to maintain business continuity. It 
will combine observability, AI-augmented 
testing, Chaos engineering, Site Reliability 
Engineering (SRE), and Software supply 
chain security to ensure that systems function 
round-the-clock to provide uninterrupted 
services. The immune system will be 
equipped to handle sudden critical failures 
and learn from them to prevent them later. 
According to Gartner, businesses that invest 
in digital immunity will increase customer 
satisfaction by decreasing downtime by 80%.

PAPER DOCUMENTS WILL BE 
REPLACED BY SMARTPHONES 

Today smartphones or other devices are 
widely used as payment methods, making 
classic plastic debit and credit cards obsolete 
in some countries. Moreover, smartphones 
can be used for medical purposes – as proof 
of vaccination or current COVID-negative 
health status – or even as a digitized version 
of an ID card. However, using a smartphone 
to store an increasing amount of personal 
data can raise serious security concerns. This 
places serious demands on the security of 
mobile devices and the way data is stored 

while preserving privacy.

In 2022, due to new and extremely 
disruptive threats, enterprises across 
industries and regions saw an increase in 
cyber-attacks incidents. Surveys done by 
several security companies indicate of almost 
all APAC respondents admitting of their 
organization experiencing cybersecurity 
incidents and data breaches in the past year. 
Based on this, cybersecurity trends predicted 
for 2023 are -

RISE OF DEEPENING 
VULNERABILITIES 
WITH 5G ADOPTION 

5G connections in India are expected 
to reach 88 million by 2025, according to a 
recent report by GSMA. With the spotlight 
currently focused on delivering higher data 
speeds, latency improvements, and the overall 
functional redesign of mobile networks, 
the cloud will expose the 5G core to cloud 
security vulnerabilities. With only 14% of 
Indian organisations equipped with a plan for 
securing their 5G/4G environment, CISOs 
will need to be wary of large-scale attacks 
originating from any source, including the 
operator's own network. 

DISRUPTION OF BUSINESSES 
WITH CLOUD SUPPLY 
CHAIN ATTACKS  

Cloud-native architectures, that are also 
consuming third-party code in their critical 
applications, will render the entire cloud 
supply chain vulnerable. As per Palo Alto 
Networks’ latest ‘What’s Next in Cyber 
Survey,’ 37% of organisations expect software 
supply chain attacks to increase most in 2023 
and cloud adoption trends will intensify this 
further. 44% of Indian organisations expect 
software supply chain attacks to increase in 
2023.

 THE DEBATE ON 
DATA SOVEREIGNTY 
WILL INTENSIFY

As the world becomes more reliant on 
data and digital information, the volume 
of regulations and legislation emanating 
from a desire to control and protect citizens 

and ensure the continued availability of 
critical services will increase. As a result, the 
conversations around data localisation and 
data sovereignty will likely intensify in 2023.

METAVERSE TO BE THE 
NEW TOOL IN HANDS OF 
CYBERCRIMINALS 

With an estimated $54 billion spent on 
virtual goods every year, metaverse could 
open up a new playground for cybercriminals. 
The immersive nature of the metaverse will 
unlock new opportunities for businesses and 
consumers alike, as it will allow buyers and 
sellers to connect in a new way. Companies, 
and cyber attackers in tandem, will take 
advantage of mixed reality experiences to 
diversify their offerings and cater to the needs 
of consumers in the metaverse.

ARE WE READY FOR THE 
TECH REVOLUTION?

We are today in the age of 
digitalization where the world is 
shifting to virtual experiences. 
It is impacting daily lives and 
creating more channels for user 
interaction. While the pandemic 
has brought uncertainty to 
all facets of society, one thing 
is certain: the importance of 
technology in daily life has 
never been greater. Where 
2022 has witnessed technology 
transformation in the digital 
space, we are hopeful that a 
big revolution is just round the 
corner. 2023 will bring in new 
trends to transform experiences, 
improve day-to-day operations, 
risk prediction, and security etc. 
It is up to IT leaders of how they 
prepare themselves for the next 
and design a roadmap to adopt 
and include these trends in their 
businesses to stay ahead.
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Telecom and skilling industries saw significant 
reforms in policies and initiatives

ARVIND BALI  
CEO - Telecom Sector Skill Council

“2022 was a phenomenal year for the telecom and skilling industries. Both saw significant reforms in 
both policies and initiatives which have elevated their contribution in nation building. We at Telecom 
SSC have been closely working with both ministries and secretaries to enhance the aspirations of the 
youth to work in new fields like 5G, IoT, Drone tech and many more. Over the next 3 years, we will 
be training over 1 lac budding youth in these technologies and many more. We plan to add 10 CoEs and 
the 1 lac training is being done with DoT oversight. We are going to add 100 new courses to our roster 
for use cases in both legacy and new technologies. The rollout of 5G will help accelerate advancement 
in skilling and telecom. We lend our support to the government and industry initiatives to empower the 
next generation of India.”

2022 saw a major boost for the electronics 
industry with schemes like PLI and PMP

A. GURURAJ  
Managing Director - Optiemus Electronics

"We at Optiemus are constantly working towards contributing to India’s efforts to become a 
major electronics manufacturing hub globally. 2022 was a major boost for the electronics industry 
with schemes like PLI and Phased Manufacturing Program (PMP) pushing indigenous manufacturing 
in mobile phones, hearables/wearables and other categories. The hearable/wearable industry in India 
recorded 171% YoY growth in smartwatches, to become the biggest smartwatch market in the world. 
Under the visionary leadership of our Hon’ble Prime Minister Shri Narendra Modi ji, India has made 
significant progress in electronics manufacturing this year and initiatives like Phased Manufacturing 
Programme introduced for Hearable/Wearable in the Union Budget 2022 helped immensely to fuel 
the growth. The electronics industry is set for the next wave of revolution in the coming year and 2023 
can be the major milestone year in our aim to make further progress towards realising “Atmanirbhar 
Bharat” in electronics.”

2022 has been a phenomenal  
year for Comviva

MANORANJAN MOHAPATRA  
CEO - Comviva 

“2022 has been a phenomenal year for all of us at Comviva. Our reinvention as a leading digital 
technology platform partner and expansion into new western markets like the US and Europe has been 
extremely encouraging and expected to fuel future growth. We received a very strong response on our 
new “digital transformation & commerce platform” and “growth marketing” solutions. As we grow, we 
shall invest more in building differentiated propositions and use cases around Enriched Marketing and 
Customer Experience, Digital Enterprise & commerce solutions and Embedded Payments solutions. 
We shall continue our focus on building the next Gen platforms that are AI / ML Powered, Cloud 
native, SaaS-enabled and API driven.”

2023 will pave the way for a rural fintech revolution 

DILIP MODI  
 Founder - Spice Money  

“India has come a long way in its digital journey. 2022 has seen some successful and noteworthy 
initiatives undertaken by the government including 123 Pay, and launch of 75 Digital Banking Units 
(DBUs) in 75 districts. These initiatives are addressing the under-penetration of banking and financial 
services, dearth of financial literacy & awareness as well as employment opportunities prevailing in 
Bharat. Other initiatives like ONDC are democratising e-commerce in India and shaping the future of 
global ecommerce.

2023 is going to be a game changing year for the rural fintech ecosystem. For the Indian economy to 
grow, the rural segment has to grow and with the pool of opportunities presented by technology and 
internet penetration, it will also take India towards the dream of a $5 trillion economy by the turn of 
this decade or sooner. As we step into 2023, rural fintech is bound to grow by leaps and bounds.”

TECH TRENDS 
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2023 will see the continued development of Web3 infrastructure 

LEON FOONG  
Head of APAC - Binance

“2022 has been a big year for the Web3 and crypto space, with new projects and protocols launched 
while existing ones continue to grow and evolve. The Ethereum upgrade was one of the major 
developments in the crypto industry, making the blockchain more scalable, secure, and sustainable 
paving the way for more efficient decentralized applications to be built. Transparency in this industry 
has become a big area of focus and blockchain technologies such as merkle-sum trees and ZK-SNARKs 
are being used to build proof of reserves which we hope will bring added trust into the digital asset 
space.”

In 2023, we expect to see the continued development of Web3 infrastructure with continued attention 
to investor education and awareness. To build a robust Web3 infrastructure, security is very important, 
and Binance plans to continue with initiatives such as Global Law Enforcement Training Program and 
establishing the Industry Recovery Initiative (IRI) to protect consumers and rebuild the industry.”

Crypto and Web3 players should foster a sense 
of security among its consumers

RAJ KARKARA  
COO, ZebPay  

“In 2022, the crypto industry witnessed landmark events including the Ethereum Merge Upgrade, 
the launch of Central Bank Digital Currency (CBDC) as well as the Government of India's new crypto 
tax policy. While market fluctuations and unfavorable tax implications have affected overall trading 
volumes and sentiment, investor education has helped in increasing the adoption of crypto and will 
continue to be a priority.

In 2023, it will be the responsibility of all players in the crypto and Web3 ecosystem to foster a 
sense of security among its consumers. Those businesses that operate with transparency, strong ethics 
and values, while protecting consumer interests will succeed. The year will weed out businesses with 
weaker models and practices. Sustainability and financial inclusion will be strong themes, promoting 
mass adoption of the asset class. We hope India's G20 Presidency will help in establishing an innovative 
regulatory framework based on new technologies and will assist in creating a favourable environment 
for the crypto industry.”

India’s digital and creator economy are set to thrive in 2023

PRATIVA MOHAPATRA  
Vice President and Managing Director, Adobe India   

“As India gears up to become among the world’s fastest growing economies in 2023, the months to 
come will be crucial towards setting the stage for our long-term success. Amid the incredible momentum 
around ‘Digital India’ and the macro-economic advancements - India’s digital end creator economy are 
set to thrive like never before. 

2022 sparked mega trends like the cryptocurrency boom and bust, increasing examples of the power 
of Generative AI, and the emergence of incredible use cases on what could be Metaverse’s long term 
journey to making real impact in the world. With such fast-paced trends governing with the dynamics of 
the industry and customer experiences in 2023 – businesses will need to continuously adapt to changes, 
evolve strategies, and be laser focused on looking around the corner to drive innovations that can create 
an impact”.

Businesses must opt for digital-first technologies that 
combine AI, ML, and behavioural biometrics 

RANJAN R REDDY  
Founder & CEO - Bureau  

“2022 was filled with news about crypto meltdowns, synthetic ID fraud, phishing, fraud rings, UPI 
fraud, money laundering, collusion, OTP theft, and referral abuse, to name a few. Online fraud has 
exploded as attackers constantly evolve their techniques for maximum benefit, leading to financial and 
reputation loss for businesses across industries.

In 2023, businesses must look beyond traditional approaches and opt for digital-first technologies 
that combine AI, machine learning, behavioural biometrics and device intelligence. It will also be crucial 
for all stakeholders to collaborate and create a pro-privacy data infrastructure. In the wake of rising 
data leaks and alarming identity theft incidents, the key focus for organisations across sectors will be to 
ensure trust and security by creating an underlying risk infrastructure that will help protect user data, 
simplifying the user journey by creating a secure, transparent and frictionless experience across sectors. 
This will further pave the way for innovation and scalability.”
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Trends like metaverse, AI, 5G, and IoT are new  
forms of communication 

VISHAL AGRAWAL  
MD - Avaya 

“The industry is going through a transformational stage of growth to adapt to the latest technical 
and cloud trends. In this post-pandemic phase, a number of themes have emerged, and we are convinced 
that they will continue to be important in 2023 and beyond. Several trends like the metaverse, AI, 5G, 
and IoT, are new forms of communication along with hybrid and remote working models, which we 
believe will continue indefinitely. The cloud is what we need to stay connected with these work modes. 
It is evident that people are loving this new environment, and from the standpoint of communicators, 
this opens new opportunities. Most IT leaders are interested in futuristic technology but are not sure of 
how to use it or what some practical business use cases are. A cloud communications solution that works 
the way you do, where you do, is no longer the wave of the future — it’s here, now.”

Cloud adoption is expected to rise in 2023  
SAJAN PAUL  

Managing Director & Country Manager, India & SAARC, Juniper Networks 
“Cloud computing has become a crucial tool for businesses, the government, and consumers since 

the pandemic. It is not just the technology that supports digital transformation, but it also fosters 
creativity among ecosystem actors and teamwork among them. Cloud adoption is expected to rise in 
2023, with digital innovation leading the top business objectives for Indian companies. The overall India 
public cloud services market is expected to reach $13.0 billion by 2026, growing at a CAGR of 23.1% for 
2021-26. Cloud computing is gaining traction across industries as a result of the requirement for agility, 
flexibility, and speedier access to digital technology.

The continued pursuit of low- and no-code applications will put further stress on a networking 
industry struggling to keep up. Low-code and no-code software development technologies have 
developed as feasible and practical alternatives to the traditional development method to solve these 
difficulties. The global low code no code industry is anticipated to grow between 2021 and 2025 at a 
CAGR of 28.1%, according to NASSCOM.”

5G deployment will help in realizing India’s vision 
to become a $ 1 trillion digital economy 

LT. GEN. DR. S.P. KOCHHAR  
Director General - COAI  

“One of the major landmarks for India this year was the much-awaited launch of 5G services in the 
country by the Hon’ble Prime Minister Shri Narendra Modi. Besides bringing in a radical transformation 
in the digital processes and efficiencies of industries and in the regions of governance and connectivity, 
5G is also expected to generate significantly more direct and indirect job opportunities. The deployment 
of 5G will be a major force in realizing India’s vision to become a USD 1 trillion digital economy by 
2025. The Indian Telegraph Right of Way (Amendment) Rules, 2022, will help the industry in faster 
proliferation of Digital infrastructure, via deployment of small cells, aerial fiber, and optimal use of 
street furniture to enhance connectivity. There is a provision for small cells, electric poles, access to 
street furniture, etc. introduced for the easy and smooth deployment of 5G networks.”

Immersive meeting rooms can become the new normal in 2023  

SUMED MARWAHA  
 Managing Director, Unisys India   

“Digital transformation is a fundamental reality for businesses today. We will witness a hyper-
automation of processes that will enable people to focus on much more significant tasks. Businesses 
will heavily rely on data-driven decision-making to scale product deliveries while increasing customer 
engagement. Multicloud adoption will also continue to grow in a data-led economy, leading to a steeper 
rise in demand for cost-effective cheat-proof cloud solutions. With widely distributed office networks, 
businesses will put faith in collaborative solutions for engagement within their workforce and with 
customers. For example, immersive meeting rooms can become the new normal in 2023. Sustainability 
is another key element embedded in cloud-native strategies of businesses. As we see advancements in 
emerging technologies, I see that we are going to have an exciting year for technologists.”

TECH TRENDS 



37     www.varindia.com  December 2022

Customers will choose a mix of cloud and on-prem environment approach 

PUNEET GUPTA  
 Managing Director and VP India/SAARC, NetApp

“The hybrid multicloud will grow in importance as more services move from on-prem to the cloud 
and as customers seek to balance their cloud spending across multiple Cloud Service Providers. Public 
cloud spending in India is expected to grow 27% YoY in 2023, according to Gartner. The migration 
to cloud saw an acceleration at the onset of the pandemic and in the new post pandemic world, the 
adoption is only set to go up. Moving forward, more organisations will take a strategic approach that 
seamlessly connects a mix of clouds and on-prem environments. In the next phase of the evolved cloud, 
enterprises will turn to a unified control plane to remove management complexity, stay secure against 
evolving cyber threats, be sustainable, and cut costs through automation, whether their data resides on 
the cloud or on-prem. This will put organisations in a position to focus on innovation and drive their 
business.

C-suite leaders, IT decision-makers prioritizing 
IT transformation for business growth 

AMIT LUTHRA  
MD – India, Lenovo ISG  

“Businesses and societies at large continue to turn towards technology to solve some of the world’s 
greatest challenges. For instance, Cloud, Edge, and AI are being leveraged by the healthcare industry 
for better patient monitoring, the civil service industry for better traffic management, and the oil & 
gas industry for remote monitoring of assets. IT operations have majorly evolved over the last three 
years with c-suite leaders and IT decision-makers prioritizing IT transformation for business growth. A 
positive observation is that businesses in India are moving from the whiteboard to implementation. The 
key IT trends that we expect will transform businesses in 2023 are - 5G revamping IT infrastructure; 
Increase in demand for Edge, AI & IoT; Rise in adoption of Zero Trust; Businesses benefiting from 
as-a-Service; Sustainable Computing; and lastly, GPUs gaining more prominence. As per NASSCOM 
estimates, the Indian technology sector crossed $200 Bn in FY2022. This acceleration is fuelled by 
businesses prioritizing streamlined operations, better speed to market, and seamless digital experiences 
for customers.”

Organizations have reportedly experienced 
higher levels of disruptions in 2022  

RIPU BAJWA  
Director and General Manager, Data Protection Solutions, Dell Technologies India   

“The Dell Technologies Global Data Protection Index is a survey of 1000 IT decision makers globally 
on the maturity of their data protection strategies and how they value data and assess the relative 
preparedness of their businesses. This year’s results highlight that organizations have experienced higher 
levels of disruptions in the past year, with over 86 percent of respondents’ organizations experiencing 
at least one disruption in the last 12 months. This points toward a staggering trend of increasing data 
loss, downtime, and recovery costs. With outages being so widespread and costly, businesses have started 
looking toward the next generation of methods to maximize availability for their users. 36 percent of 
respondents had experienced unplanned system downtime in the last year. 67 percent of respondents are 
concerned that their organization’s existing data protection measures may not be sufficient to cope with 
malware and ransomware threats.”

Commercialization of ransomware-as-a-service  
will continue in 2023  

SUNIL SHARMA  
Managing Director - sales, India & SAARC, Sophos   

“In a world dominated by technology, we have seen a rise in cyberattacks, both in terms of volume as 
well as complexity. The Sophos State of Ransomware 2022 revealed alarming findings that showed that 
78% of surveyed organisations in India were hit by ransomware. In addition, more than 90% of Indian 
organisations that were attacked said these attacks impacted their ability to operate and led to a loss of 
business/revenue. Over the course of 2022, we continue to see cyberattacks taking place at a large scale, 
dominating news headlines, and crippling organisations for days.

Today, it is safe to say that with the commercialization of ransomware-as-a-service, cyberattacks 
are getting more brazen, and will continue to evolve in 2023. Some cybersecurity trends to watch out 
for in 2023 include - Mobile devices increasingly getting targeted, Increase in Crypto-related scams, 5G 
bringing about increased cybercrime, and lastly, Attacks on the cloud supply chain disrupting firms.”
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Modernizing the workplace is critical for digital transformation journey
HARSH ARORA  

Group Head IT, Hindustan Power 

Key factors to consider in workplace modernization
The requirement of modernization of business is essential for the survival of the business. IT can contribute a 

lot to achieve this. There are many factors. The important ones are:

• To be able to work anywhere in the world
• To be able to work any time
• To be able to work on any device
• To be able to work securely

Workplace modernization: A part of digital transformation
Digital transformation is imperative for all businesses, from the small to the enterprise. In recent years, the COVID-19 pandemic has brought 

new urgency to meeting digital transformation goals – and forced many organizations to speed up transformation work. An organisation may 
take on digital transformation for several reasons. But by far, the most likely reason is that it is a survival issue. An organization's ability 
to adapt quickly to supply chain disruptions, time to market pressures, and rapidly changing customer expectations has become critical. 
Modernizing the workplace is a must in the digital transformation journey.

Workplace modernization for 2023
We are looking for a comprehensive platform which enables employees, vendors, customers, and other stakeholders to collaborate 

seamlessly. The platform should be secure, configurable and scalable. It should offer the features like document sharing, chatting, audio/video 
group calls, integrate with other business critical applications etc. We are evaluating Meta Workplace, Slack, Google Workplace, Microsoft 
365 suite etc.

Pandemic has pushed organizations to adopt the latest technologies for continued business operations, fulfilling customer expectations 
and demands, meeting employee expectations and achieving productivity in a hybrid work culture. To achieve all these organizations need to 
undergo a digital journey to empower employees and build an agile work environment by adopting workplace modernization. Now, it has 
become a part of an organization’s digital transformation journey and it is important for any organization as it enables its employees with tools 
and technologies to be more productive, improves collaboration and communication among employees, increases flexibility, reduces costs and 
improves security. It helps organizations to remain competitive in the market.    

It is when organizations will start adopting technologies among the workforce, investing in new solutions, upgrading employee skills in 
latest technologies etc. that will help in advancement of Industry 4.0 to 5.0.

Let’s take a look at the views of technology experts on workplace modernization.

TECHNOLOGY EXPERTS FEEL WORKPLACE MODERNIZATION 
BECOMES A PART OF ORGANIZATION’S DIGITAL TRANSFORMATION

CIO OUTLOOK
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Modernizing workplace provides employees with 
tools and technologies to be productive

SACHIN ARORA
CISO, dcafé digital

Key factors to consider in workplace modernization
There are several key factors that businesses should consider when modernizing their workplace. These include:
Employee needs and preferences: Modernization should take into account the needs and preferences of 

employees. This can include providing them with the tools and technologies they need to be productive, as well as 
creating a comfortable and engaging work environment.

Improved communication and collaboration: Modernization can improve communication and collaboration within a business by providing 
employees with access to the latest collaboration tools and technologies. This can help to increase efficiency and productivity, as well as foster 
a sense of community within the workplace.

Increased flexibility: Modernization can also increase flexibility in the workplace by allowing employees to work from anywhere and on 
any device. This can help to improve work-life balance and make it easier for employees to manage their workloads.

Cost savings: Modernization can also lead to cost savings for businesses. By implementing new technologies and processes, businesses can 
streamline their operations and reduce their reliance on costly manual labour.

Improved security: Modernization can also improve security in the workplace by providing employees with access to secure, encrypted 
communication and collaboration tools. This can help to protect sensitive information and prevent data breaches.

Workplace modernization: A part of digital transformation
Modernizing the workplace should be a part of every organization’s digital transformation process. Digital transformation involves the 

adoption of new technologies and processes to improve business operations and increase efficiency. Modernizing the workplace is a crucial 
part of this process, as it can provide employees with the tools and technologies they need to be productive and improve collaboration and 
communication within the organization. Additionally, modernizing the workplace can help to increase flexibility, reduce costs, and improve 
security. Overall, it can help organizations to stay competitive and adapt to changing market conditions.

Workplace modernization gives a new meaning to digital transformation
JAIDEEP KHANDUJA

CTO, AccioMango

Key factors to consider in workplace modernization
There are many factors that businesses need to consider in modernization of the workplace.  A recent study 'IT 

at Work: 2022 and Beyond' was conducted around July this year, by ManageEngine, the enterprise IT management 
division of Zoho Corporation. One of the key elements that emerged out of that study is - a successful hybrid work 
culture demands collaboration between IT and non-IT teams. It also says AI and ML are crucial contributors to 
strengthening IT security frameworks. IT decentralization is drawing bigger benefits for businesses. On top of all 
above, IT security has emerged as the biggest challenge.

Workplace modernization: A part of digital transformation
Digital transformation journey has got a new meaning now for enterprises. Many things which were not there in the original plan are 

coming out as a priority in the new roadmaps.

Workplace modernization for 2023
For 2023, maximum focus will stay on collaboration tools, acquiring new IT skills, workplace and work time flexibility, embedding AI and 

ML into the core IT security frameworks, IT decentralization, and strengthening of IT security team.

“Our goal is customer satisfaction by using latest technology”
LAKSHMANA VADAGA

Head – IT, Imagicaaworld Entertainment 

Key factors to consider in workplace modernization
The CIO’s role is becoming more proactive than reactive in approach. A CIO needs to infuse enough checks 

and balances in place to avoid risk. It is important to focus not only on technology deployment in an organisation 
but essentially the mindset needs to change. Considering the modernization of the workplace, a CIO needs to 
discuss with all stakeholders before implementation of any application or infrastructure.

Workplace modernization: A part of digital transformation
In any industry, a CIO has to play a dual role of understanding its core business and driving the business with 

the help of IT strategies and technologies. In fact, the CIO is the only person who has crucial business knowledge and IT insights.
It is a CIO who converts technology solutions and strategies into business opportunities in the financial industry. Service as a revenue 

model is the success mantra for all CIO’s. We have been called “CAAS” (CIO as a Service).
Workplace modernization for 2023
We have been continuously upgrading our technology as per customer needs. Our goal is customer satisfaction by using the latest 

technology.
Our Key Priorities are:
-       Upgrade and migrate to enhanced open source technologies.
-       Extensive use of AI and ML in regulatory functions.
-       AI and ML in business and operations to be integrated
-       Data Encryption, robust security especially for transaction based applications.
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Modernization of People, Process and Technology leads an 
enterprise to a productive, agile, efficient work culture

BALWANT SINGH
CISO, Dharampal Satyapal

Key factors to consider in workplace modernization
Post pandemic era has forced organizations to adopt robust continued business operations, ensure satisfied 

and delighted customers, meeting employee expectations and achieving productivity in hybrid work culture. To 
overcome these key factors enterprises need to transform their digital journey, empower and engage employees 
and build an agile work environment by adopting and accelerating workplace modernization along with culture 
transformation, digital transformation at organization level.

Workplace modernization: A part of digital transformation
People, Process and Technology are the foundation for any enterprise to run its operations successfully. Organizations need to balance 

all these aspects, digital transformation requires skilled workforce and they require latest processes aligned with business operations and 
transformations, all three aspects are interconnected which cannot either be overlooked or regarded,  hence modernizing all three aspects will 
lead an enterprise to a productive, agile, efficient work culture.

Workplace modernization for 2023
Workplace modernization is not a static job, it’s a dynamic practice which requires regular assessments of PPTs. Hence regular training and 

skill enhancement programs, employee engagements, hybrid work cultures without compromising employers and employees expectations, 
adopting and implementing new technologies with due care and due diligence are some areas we should eye on for the betterment, empowerment 
and modernization of an enterprise and its workforce.

“The modernization of the workplace has become a key 
factor in attracting and retaining employees”

MANIKANT SINGH
CISO, DMI Finance 

Key factors to consider in workplace modernization
Modernizing the work environment will ensure that employees perform competently and are in a position 

to use their skills effectively, ensuring that organizations are more competitive in the marketplace. Modernizing 
workplaces not only increases productivity but also helps businesses lower operational costs and get up to date 
on compliance standards. Modernization is a way to help employees to manage their day-to-day lives better and 
allocate more time for work.

Key factors where businesses need to consider modernization of the workplace include: Increased penetration of working technologies, 
such as mobile phones, laptops and tablets. These devices have become ever more powerful which in turn, businesses are being forced to 
improve their IT infrastructure to keep up with the advancements. Businesses also need to innovate and develop new products to meet 
consumer demands and needs. This calls for an increased collaboration between product development teams as well as marketing departments 
to ensure that more products are designed on the basis of customer demand. Moreover, businesses must regularly test new products against 
their competition to gauge how well they sell in the marketplace, thus allowing them to make necessary changes in their marketing strategies. 
The modernization of the workplace has become a key factor in attracting and retaining employees. This is because companies are turning to 
technology and automation.

Workplace modernization: A part of digital transformation
Modernizing the workplace should be a part of every organization’s digital transformation process because it will help to increase 

productivity and work efficiency by having a more innovative working environment. The workplace should be at the forefront of technology 
and innovation, allowing employees to collaborate more efficiently. IT leaders who have a hunky-dory Digital Transformation journey will 
not get anywhere if they ignore human capital investment.

Workplace modernization must be a part of digital transformation process
PARVEEN KUMAR SHARMA
CTO & Consultant – IT, Vianaar  

Key factors to consider in workplace modernization
Following are the key factors businesses need to consider to modernize their workplace environment:

• To be able to work anywhere in the world /any time/on any device
• To have technological breakthroughs
• Helps to increase the productivity of employees
• To improves customer experience
• For security enhancement
• To helps in increasing revenue streams
• With less workforce more automation
• To have healthy lifestyle

Workplace modernization: A part of digital transformation
Modernising the workplace should be a part of every organisation’s digital transformation process. Digital transformation puts technology 

at the core of business strategy. This approach can reduce operating expenses and inefficiency. It could even change the course of the business. 
With a unified model across business and technology, it is easier to achieve future ambitions. Digital transformation changes the way an 
organization operates. Systems, processes, workflow, and culture are all part of this process. This transformation affects each level of an 
organization and brings together data across areas to work together more effectively.

CIO OUTLOOK
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“All business processes should be aligned to have sustainable digitization”
TEJAS SHAH

Head IT Application, Prince Pipes and Fittings   

Key factors to consider in workplace modernization
There are a lot of digitization factors that play a very vital role for workplace modernization.
One of the key initiatives to start with should be employee productivity, by identifying the majority of the 

manual or repetitive work to automate either by means of any common software platform or by RPA/BOTS.
Workplace modernization: A part of digital transformation
All business processes should be aligned to have sustainable digitization. Once we review all the business pain 

points and understand the existing process, then it is very easy to Identify - Implement - Review.

Workplace modernization for 2023
One of the most focused areas for workplace modernisation is identifying all critical business processes and trying to integrate in one 

central system to have a 360 degrees view to all stakeholders and to management.
Other key areas include IIOT with advanced features to have full insights overall.

“Workplace modernization is a necessity and not a luxury”
DHEERAJ CHAWLA

CIO, Shib Dass and Sons 

Key factors to consider in workplace modernization
I believe that the businesses are still facing the heat of the pandemic and it is going to stay. The biggest challenge 

was investment in technology. I believe technology is a great enabler and it plays a vital role in bonding man and 
machine in an organisation. Cyber threat and fraud are the main areas of concern at the moment. Making the 
organization strong with a proactive approach is needed in place of mending and sorting the damages occurred. 
Adopt the best that is suited, always trust the machines but do not forget it is run by men, invest on upgrading and 
scaling up of people and process for optimal resource utilization.

Workplace modernization: A part of digital transformation
Workplace modernization is a necessity and not a luxury now for the changing trends in the market. To face the market challenges you 

have to make it more updated by investing and pumping money in technology else either you will be left out in the competition or will be 
forced to quit the market.

Workplace modernization for 2023
We are a focused company and are keeping a trend and culture of early adoption of technology into our company. We have created a 

reserve pool of funds for any technology adoption. Time to time we keep training our employees for any sudden change.

“Workplace modernization is the first and most vital 
stage to consider before digital transformation”

KUSHAL VARSHNEY
CTO, Virescent Infrastructure    

Key factors to consider in workplace modernization
Below are the key factors which business needs to consider during modernization of workplace:

• Workplace modernization is a business movement about engineering the right culture, business process change, 
and employee experiences

• The modernization of workplace should be stakeholder (employees, management, visitors including customer 
& vendor) centric

• Prepare a holistic, comprehensive, connected-integrated inclusive strategy considering input to output, entry to exit, hire to retire; end to 
end journey / process

• Business should plan for a hassle free, seamless, connected, automated and secured experience at Workplace without compromising on 
meaningful controls

• Keep everything simple, convenient, comfortable, transparent, collaborative, unbiased and less bureaucratic
• Ensure no parallel system is created in excel or email etc., single source of truth and avoid duplicate entry points
• Ensure that all technology is integrated and blended to work in harmony
• Plan for emergencies and work with Zero trust principle even at Workplace
• In new normal, plan for Hybrid and extended workplace as well

Workplace modernization: A part of digital transformation
Workplace modernization is the first and most vital stage to consider before digital transformation and must be applied throughout your 

change journey. With a modern workplace, you will succeed, improving the customer and employee experience, communications, processes, 
and productivity i.e., making you future ready.

Workplace modernization for 2023
Being born in the pandemic, since the beginning we have embraced digital employee experience and now in a new normal hybrid scenario, 

we are continuously improving our Employee experience through workplace modernization. We work with a continuous improvement 
approach and change is a never-ending journey.
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Modernization of workplace ensures workforce is 
aligned with organization’s goals and objectives

GAURAV VIJ  
CIO, HooLiv.com 

Key factors to consider in workplace modernization
For any organization to sustain in today’s fast digital world, it needs innovation, digital transformation, and 

hence needs the modernization of the workplace to ensure that the workforce is aligned with organization’s goals 
and objectives, while delivering to meeting the organization’s set and defined goals.

What does this mean to any organization? Why is this change desired to be there? Why do we need such 
technological upgrades?

• To enable to employees working from anywhere
• To ensure the expected productivity goals are met
• To ensure seamless collaboration between the discrete teams, at different geographical places
• To secure the organization’s assets

Workplace modernization: A part of digital transformation
Modernizing the workplace must be a part of every organization’s digital transformation journey.
Most organizations have either started the digital transformation journey, or are in the middle of it. Some of these small SME organizations 

today are failing to keep track of the digital transformation, or keep a pace with it. Fundamentally, they lack the adoption, skills and the 
technologies to modernize, and that makes it essential for the business to modernize their workplace environment.

Today, all CIOs are CFOs, all CEOs are Tech CEOs and all Companies are Tech Companies. This is the future of the Industry 4.0 shaping 
into Industry 5.0, and can only happen when organizations adapt the technologies in their workforce, while investing in new solutions, 
bringing the organizational change in appropriate manner and at the right time, as well as keep advancing their workforce to the latest 
technological trends.

Organizations realize the importance of productivity 
tools and are investing on them

SHWETA SRIVASTAVA  
Head IT Applications, JK Cement 

Key factors to consider in workplace modernization
Workplace modernization is indeed one of the strategies for most businesses. With changes that have emerged 

post-pandemic, there is a huge shift in the employee as well as employer mindset. Work from anywhere has 
become a norm and enterprises are also to see value around it. Some of the key factors that are imperative to 
consider while planning to modernize the workplace are –

• Flexibility to work from anywhere and anytime of the day
• To be able to work from any device without much hassle of setting it up
• Effective collaboration between the teams
• Introduction of productivity tools which can contribute towards achievement of organizational goals and objectives
• Technology tools supporting Agility which can cater to the VUCA world
• Rapid development & delivery for quicker Go-to-market solutions
• Continuous training and upskilling of resources
• Security of IT assets.

Workplace modernization: A part of digital transformation
In the dynamic economy, businesses must respond to the demands of their consumers in a much faster, efficient and productive way. Since 

the expectations from employees in an organization has changed, so has the need for them to be able to align themselves with the newer ways 
of working and to be able to deliver the desired outcomes. Organizations have realized the importance of these productivity tools and are 
investing heavily on them. Performance of the organization completely depends on the performance of their employees. Modern tools and 
technologies empower the workforce for fulfilling the organization’s objectives.

Workplace modernization enhances employee metrics and job satisfaction
VENKAT RAMANI  

CTO, Alliance Broadcasting (NEWS7 TAMIL)

Key factors to consider in workplace modernization
The key factors are:

• Improve efficiency
• Build more security
• Improve flexibility & speed
• Technical & modern challenges
• Help to increase revenue
• Should able to work from anywhere, any device, anytime with the customer flexibility

Workplace modernization: A part of digital transformation
Modernizing the workplace helps in several employee metrics including skills and talents, engagement and productivity, and job satisfaction.
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CDS 2023, the annual summit is aimed to identify, manage and mitigate the digital risks that stems from using connected 
devices and systems to run your business. In a world dominated by technology, we have seen a rise in cyberattacks, both 
in terms of volume as well as complexity.
Importance CDS 2023:
CDS is the right platform for showcasing the tech innovations to the end customers and the channel eco-system in India. 
A rise in cyberattacks is a result of increased adoption of technology. It's interesting to note that these new technologies 
are anticipated to lay the foundation for improved security.
The day long summit is going to be attended by 150 delegates starting from Policy makers, Police and Judiciary officials, 
Technologists (CIO/CTO & CISO) and VARs in the country.
There will be new security difficulties due to advances in quantum computing, pervasive networking, artificial intelligence 
(AI), and next-generation security management techniques. Hence, it is an unique event not to be missed out. Analyzing 
current trends is necessary but being predictive in cybersecurity is vital. 

#CDS2023

7th CYBER & DATA 
SECURITY SUMMIT 2023 12:00 PM TO 8:00 PM

HOTEL THE PARK, NEW DELHI
10th, FRIDAY, FEBRUARY 2023

TOPIC: SECURING DIGITAL INDIA
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The 10th Canalys APAC Forum 
2022 was a hybrid event organised at its 
headquarters in Singapore, that witnessed the 
opportunity for the partners and corporates 
to understand how the evolving technology 
and information is critical for creating 
effective digital transformation. With more 
than a thousand people attending the event, 
the summit saw participation from 100+ 
distributors along with 500+ partners and 
200+ OEMs/vendors. Over 100 people from 
the Indian tech industry were also present at 
the forum.

The summit discussed how channel 
partners can be involved in supporting and 
adding value as the industry transforms 
through this period of uncertainty. The 
Canalys Forums provide a platform to 
network, share, listen, learn and add value to 
one another. The common challenges faced by 
the channel in APAC have been supply chain 
issues and a lack of talent. Talent shortages 
were ubiquitous in the APAC region and 
companies in other regions offered strong 
compensation packages and remote working 
to hire the top people. It has become a matter 
of concern as we enter an era of inflation and 
profit pressures rise for companies.

Talking about the growing concerns 
in the APAC, Steve Brazier, President and 
CEO, Canalys was quoted as saying “The 
world is not in a great state. There was a war 
in Ukraine, the trade wars between China 
and the US political instability in many 
different countries, interest rates are going 
up, currencies are turbulent, the price of 
energy is a problem everywhere, inflation 
is devastating for many ordinary people and 
the zero COVID policy in China continues 
to reduce the capacity of the economy, which 
is important in driving the world. WiFi 

VENDORS SEE A GREAT POTENTIAL IN PARTNERS
TO DRIVE THE INDUSTRY

10th CANALYS APAC FORUM 2022- BRINGING A SPARK TO LIFE

is one of the fastest growing categories of 
technology in the world right now. Internet 
of Things and edge computing are here along 
with cybersecurity and cloud. E-vehicles are 
a major new growth opportunity. E-vehicles 
are technology on wheels. Gaming continues 
to strive, education has started to transform 
during the pandemic and still has a long way 
to go. The mega trends have not changed. 
Everything will be digital but also sustainable 
and needs to be secured. We are in a turbulent 
time and those opportunities continue to 
thrive.”

He also addressed the political and trade 
issues that have affected the industry. He 
said, “The world is nervous because of these 
political and trade issues. On the investment 
front, everybody is expecting a black swan. 
A black swan is an unpredictable event. 
That’s why stock markets are gyrating. We 
can predict through October that the global 
channel partners will grow over 10% this 
year. In some countries, for example in India 
10% growth is modest, 30-40% growth is 
more common. This is the first time ever that 
China, Europe and the US have all gone into 
recession at the same time.”

Talking about the channel and its 
partners, he added, “Channel partners are 
growing. You need to plan for uncertainty 
but also recognize the opportunities. The 
channel is bigger and important now than 
it has ever been. Vendors have to plead for 
partners to work with them. The balance of 
power is shifting. We are a thriving industry 
on our own. We are still up and over 100% 
from early 2020 in terms of share price 
performance. In terms of megatrends, cloud 
continues to be the biggest of them all. For 
the first time, half of all servers will ship to 
hyper scalers this year. 50% of the market is 
enterprise and 50% is going to hyper scalers. 
This is an enormous industry with disturbing 
trends going through the industry.”

On the other hand, Alex Smith, VP-
Channels, Canalys, talked about the growth 
prospects the industry will witness in the 
coming years. He said, “Despite the challenges 
that we see in the market, SaaS will grow 25% 
this year, which is five times faster than the 
growth of the overall industry. These SaaS 
companies span a wide array of sectors and 
industries and cater sales executives, marketing 
executives, developers and everyday working 
professionals. Many of these companies have 
prioritized a product led growth strategy 
which is kind of like a grandchild of the 
freemium model. They focus on getting end 
users to start using their tech and leverage this 
community as their sales champions. When 
they talk about partner ecosystems, they’re 
focused on integrations with other software 
companies or marketplaces so that they can 

mind each other’s installed base for growth. 
These software companies prioritize a go-
to market model that bypasses traditional 
IT decision makers, as well as traditional 
transactional channels. The attitude amongst 
this community is shifting. The big tech SaaS 
companies collectively will grow 27% this 
year and represent about $50 billion in end 
users spent. For the vast majority of these 
companies, indirect is actually the fastest 
growing segment because the direct product 
led growth strategy has a natural ceiling as 
business needs are complex and choices in 
the market are getting vast.” He emphasised 
on people preferring relationships with other 
people, but not with products. At a time 
where tech companies need to cut their costs, 
they need a partner ecosystem to drive that 
profitable growth, he said.

He also urged organisations to position 
themselves in a way so that they can capture 
this south growth opportunity. He further 
said, “The timing in the industry is right, but 
not all partners will be able to take advantage. 
There are two things needed to do. First, be 
prepared to live with your own services. 
The mantra of this industry is multipliers, 
not margins. SaaS companies describe their 
partners as advisors, trainers, thought 
leaders, etc. They have consulting partner 
programs and service partner programs and 
resell eventually becomes part of that overall 
opportunity. In order to have a real seat 
at the table, you need to bring your own 
services capabilities. Second, you can’t offer 
a lot of SaaS related services without software 
engineers. Whether you engage in CRM, 
data analytics, or cybersecurity, you need to 
have front end engineers, Q&A engineers to 
unlock the services opportunities.”

ALEX SMITH
VP - Channels, Canalys

STEVE BRAZIER
President and CEO, Canalys 

INTERNATIONAL EVENT
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MEGATRENDS IN INDIA
India is moving towards digitisation 

at a rapid pace. Talking about various new 
emerging technologies that are disrupting 
the Indian Tech Industry at the Canalys 
Forum, Vishal Goyal, Head- Sales and 
Distribution, Redington Ltd thinks that 
the demand will remain high, both from 
mobility and IT perspective. He said, “While 
the hybrid model will continue for a longer 
time, the demand will remain high for all the 
products which are required, largely from 
a terminal point of view. With 5G coming 
in, there is a spurt in demand for high-end 
handsets, not only for the features, but on 
what benefits a device brings across the table. 
Cloud is also growing leaps and bounds 
for having seamless connectivity.” On the 
other hand, Amit Luthra, MD- ISG India, 
Lenovo Global Technology (India), stated 
5G, edge and sustainability as the top three 
megatrends. Whereas Sundaresan Kanappan, 
VP & Country GM, Tech Data said that the 
Indian government trends on digitisation and 
corporate investing, which is insulated by 
recession, the coming digitisation, cloud and 

security momentum, AI and ML. Munish 
Bhasin, Director- Alliances & Channels, 
F5 said that cloud and digital, serverless 
computing, AI, IOT will be the top trends 
in India.

Manish Alshi, Senior Director, Channels 
& Growth Tech, Checkpoint India, mainly 
focused on cybersecurity as a mega trend. 
He said, “The industry should be specific 
to cyber security. There should be a 
consolidation of cyber security solutions 
across customer environments, educating 
customers, creating single platform solutions 
for security.” Secondly, he stated that cyber 
security needs have increased due to increased 
cyberattacks and growth in cyber security 
solutions. Lastly, cloud security is also seen 
as a top trend due to adoption of cloud native 
services.

IT SECTOR SHAPING THE 
FUTURE OF INDIA

Vishal Goyal said, “With technology 
coming in, smart classes, smartboards, 
etc have replaced the traditional teaching 
method. The emphasis has changed from 

teaching to learning. For all these things, we 
need to have devices around applications, 
content and other things around it.”

According to Amit Luthra, everything 
has changed from what it was a decade ago, 
from the way people live, do business and the 
way they relax and play, as digitisation has 
taken a big leap forward in India. He said, “It 
couldn’t be real if the IT industry wouldn’t 
have contributed and will continue to 
contribute towards Digital India and making 
the economy stronger.”

Stating skills as unparalleled in IT way 
par than world, Sundaresan Kanappan said 
India is reaping the benefits of the IT industry 
which it outsourced earlier, resulting in 
faster momentum in the economy. Munish 
Bhasin said that IT will come out from a cost 
centre to a profit center and will focus on co-
innovations in shaping the country’s future.

On the other hand, Manish Alshi said 
foreign investments and company setups, IT 
automation, data center infra is impacting 
every sphere of our services like fintech, 
pharma, auto, etc. and these will also help in 

AMIT LUTHRA
 MD- ISG India, Lenovo 

Global Technology (India)

SUNDARESAN KANAPPAN   
VP & Country GM

Tech Data 

VISHAL GOYAL   
Head- Sales and Distribution, 

Redington Ltd  
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shaping the country’s future.

KEY PRIORITIES FOR 2023
Amit Luthra said the company will keep 

a watch on 5G and edge as these will do a 
lot more different than what social media, 
mobility, analytics and cloud computing did 
4-5 years back. He added, “It is important that 
most of the channel community should focus 
on building their strength on 5G and edge. 
Partners should think about hybrid cloud 
competencies because there are customers 
who want to go into hybrid cloud and a 
lot of services get associated with it. Device 
modernisation should also be looked upon.”

Munish Bhasin said the organisation 
will focus on BFSI and IT/ITES as they are 
the major adopters of cloud. India is much 
more developed in many IT services than 
the other developed economies. He said 
the organisation will also focus on multi-
cloud transformation (AWS, Azure, GCP, 
etc.), cybersecurity including API security, 
application security, multi-cloud security, 
etc.

Manish Alshi stated that the company 
will focus on serving its existing customer 
base, helping them with latest products and 
technologies and giving holistic solutions. 
Secondly, the company is expanding with 
its new customer base in the Indian market. 
Apart from these, the company will continue 
its robust partner ecosystem via training, 
extensive onboardings, etc. and will jointly 
work with them on go-to market strategy to 
gather more customers.

STRATEGIES FOR NEW CHALLENGES
Vishal Goyal talked about the ongoing 

recession the world is going through, 
however, it hasn’t grown that much big in 
India because of the GDP. He said, “The 
multinationals are going a bit slow on 
procurement of goods. The world is moving 
from CapEx to OpEx, from fixed costs to 
recurring costs, from one-time payment 
to pay-as-you-use. One has to create an 
environment or infrastructure around it so 
that a solution can be provided to the end 
customer. There is more demand for system 
integrators or solution as a service, wherein 

the customer is looking at brand-agnostic 
solutions.”

Whereas, Sundaresan Kanappan stated 
that the company will have a mix tier strategy 
for existing challenges but will stick to the 
long-term plan of staying invested in the 
country. Also, bring in the new technologies 
at a faster pace and serve channel partners. 
The company will also look into cloud 
security, IoT, data, ML, etc. 

On the cybersecurity front, Manish 
Alshi stated that the biggest challenge for the 
cybersecurity landscape will be serving the 
customers with the growing cloud security 
needs. According to him, cloud security will 
face more challenges due to more customer 
migration, both inside and outside, and due 
to multiple stakeholder interaction with 
applications. He also focused on the data 
center security that will be of utmost concern 
to mitigate risk. Due to remote work, end-
to-end access needs to be secure on all 
applications.

PARTNER TRANSFORMATION 
STRATEGIES

According to Amit Luthra, technology 
is getting adopted at an ever-increasing 
pace. He also said digital transformation 
has accelerated in the last few years, and 
is at its peak now. He further added, “It is 
important that the community working with 
customers’ needs to transform as well and 
help them in their journey. In this process, 
enablement is the biggest pillar because a lot 
of these technologies are relatively new.” 
Lenovo has changed its coverage model by 
introducing Lenovo 360 for its partners. 
Explaining this, he said, “A partner will 
have a Partner Account Manager who covers 
our multiple logs of business like the PC 
business, workstation business, ISG business, 
etc. as transformation today is happening 
by-directional, from pocket to core, core to 
edge, edge to cloud.”

Talking about his organisation’s 
strategies, Munish Bhasin stated that partners 
are a mix bag of old and new. The market is 
shifting now and more digital transformation 
is happening in both cloud and on-prem. He 
added that the organisation is focusing on the 
polishing of evolved partners and for others, 
they will provide bootcamp opportunities 
for fast transitions. In bootcamp, they will 
try to build additional resources, making new 
partners learn basic things.

Meanwhile, Checkpoint India solely 
depends on partners to extend its reach in 
the market. Manish Alshi said, “We will 
do transformation by aligning our goals 
with partners and expanding our customer 
base, primarily new customer acquisition. 
Secondly, revisiting our existing customers 
and serving them better, product expansion 
in cloud and end-point security, along with 
certifications and hands-on training for 
partners.”

IMPACT OF RECESSION IN INDIA
While addressing the recession 

happening globally, Sundaresan Kanappan 

said India will not hit the recession as it has 
a large stable economy. Although, there 
will be some cascading effects due to 3 larger 
economies going down, dollars going up and 
shortage of resources. There is a need for 
good forex reserves to not lose customers, 
making the partners confident. Also, a 
conscious cash flow will be needed and 
constantly keeping a check on debt-equity 
ratio will be required.

On the other hand, Munish Bhasin was 
dubious, as he said recession is happening 
more with social media companies, 
advertising centric companies, but not 
cloud companies (AWS, etc.). At last, he 
said that India might not hit the recession, 
as the government has taken the right steps. 
The economy is slow but steady and India 
will resist recession. Manish Alshi was 
confident that the Indian economy will be 
better than many economies and that we 
will cope up with challenges and lead the 
world, especially in the IT sector to boost 
the country’s economy.

NEW IT CHALLENGES 
IN HYBRID WORK

Talking about the new IT challenges in 
today’s hybrid work culture, Vishal Goyal 
said, “Whether you are working from office 
or home, first and foremost, you need to 
have an infrastructure which includes a 
terminal, a device and high-speed broadband 
that remains connected to the device all the 
time because you need to be reachable and 
approachable. Connectivity will help in 
terms of addressing the needs.”

Meanwhile, accepting the fact that hybrid 
is the new norm, Sundaresan Kanappan 
said his organisation is comfortable with 
any work culture. Whether it is hybrid 
or physical, contribution and delivery are 
more important, according to him. He 
urged the organisations to take care of the 
partners first.

Munish Bhasin emphasised on always 
favouring hybrid. He further said, “We can 
support cloud native as well as on-premise 
applications with the same agility.”

MANISH ALSHI 
 Senior Director, Channels & 

Growth Tech, Checkpoint India

MUNISH BHASIN 
Director- Alliances & Channels

F5 
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INDIA - MOSCOW COOPERATION IN  
THE FIELD OF INNOVATIVE TECHNOLOGIES

According to Euromonitor 
International for 2021, Moscow ranks 4th 
in terms of exports among the world's 
largest metropolitan areas. India is one 
of the key partners of the Russian capital 
in many areas, including technological 
developments.

In general, the volume of Indian 
imports of finished products from Moscow 
increased by 45% in 2021 and exceeded 
69.9 billion rupees. The capital of Russia 
accounts for almost 1/5 of all supplies to 
India. In 2021, the most popular products 
in India were Electronics and Electrical 
Engineering (up 2.3 times), Medicine and 
Pharmaceuticals (up 16 times), Machinery 
and Equipment (+50%). In particular, the 
demand for electrical devices increased by 
2 times, and for mechanical equipment by 
9.5 times.

Moscow software developers and IT 
companies are interested in entering Indian 
markets. For example, the Ivideon cloud 
video surveillance system, which software 
is compatible with 98% of cameras in the 
world, is already being used in India. The 
service has over 5 million customers from 
more than 100 countries.

ProctorEdu company software is used 
by educational institutions and commercial 
organizations to control online tests using 
a proctoring system. The team is already 
working with Indian partners.

A development of another Moscow 
company Zvonobot was used by the Indian 
University NMIMS and other enterprises. 
Special software helps automate cold 
calls, telephone surveys and informing 
customers, as well as automate mailings. In 
addition to higher education institutions, 
more niche companies also work with 
IT teams: for example, the Moscow team 
Rebotica provided services to train children 
in IT professions for contractors in India. 
With its software, kids can learn online the 
basic skills of a developer, programmer, 
and even a blogger.

One of India's largest oil extracting 
companies uses fleet management solutions 
that include IT infrastructure, equipment 
and driver monitoring from THEA, a 
Moscow-based developer. Mentioning 
equipment manufacturers, need to say that 
Indian enterprises buy M-ION explosives 
detectors from Moscow company called 
TSNK. Its equipment allows to work 
in conditions of high dustiness, high 
humidity, while providing a minimum 
level of false alarms.

Strengthening ties

To increase turnover between Moscow and India, the Moscow Government 
established the Moscow Export Center - an institution for developing trade and 
economic relations with partners in foreign markets, which implements a wide range 
of tools for both business and organizations abroad. Many of the listed companies 
managed to get partners in India thanks to their participation in the projects of the 
MEC.

In particular, the Moscow Export Center organized a number of business events. 
Thus, in 2019, a business mission was held in Delhi for companies from the capital of 
Russia, and in 2021, some companies presented products and services to Indian partners 
online. In total, the MEC supported more than 30 companies from various industries 
within the framework of these business missions. In 2022, a delegation from India 
arrived to Moscow for reverse negotiations and visited the production facilities of the 
city's enterprises ready to enter foreign markets.

For innovative enterprises that are ready to offer technological products to customers 
in India, the Moscow Export Center launched the Tech Export to India acceleration 
program with co-financing for business. 70 entrepreneurs took part in two streams. 
These are companies from the fields of IT, Life Science, energy, retail and transport.

Besides, Moscow-based filmmakers have begun cooperation with Indian partners 
with the support of the MEC. In particular, the distributor JVEL agreed about cinema 
distribution of the full-length feature movie The Brat, which is produced by the 
Moscow film company Sergei Eisenshtein Street. The documents were signed within 
the framework of the largest specialized market Film Bazaar in Goa in November 
2022, where the MEC for the first time opened a joint Made in Moscow stand for 14 
animation studios and bureaus.

The MEC supports not only domestic business, but also responds to requests from 
foreign buyers who are ready to work with Moscow enterprises.

"Indian companies interested in the products and services of Moscow suppliers can 
contact the Moscow Export Center, which is open to direct interaction with foreign 
partners and has a wide pool of exporters in 12 industries - from the food industry and 
textiles to high-tech products. MEC selects the most suitable offers in the market free 
of charge and provides complete and up-to-date information about companies from the 
capital of Russia", - Vitaly Stepanov, Head of the Moscow Export Center, emphasized.

Next year, cooperation between Moscow and India will continue: the Moscow 
Export Center is already working on joint projects, negotiations and events aimed at 
increasing trade turnover between the countries.

For more details, please see Export Catalogue MADE IN MOSCOW  
[ moscow-export.com/en/ ]

VAR GLOBAL
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ADOPTION OF A RISK-BASED APPROACH IS AN 
EFFECTIVE DATA SECURITY STRATEGY

In today’s world digital transformation has profoundly transformed every aspect of life. Be it mid or small enterprises they are not an 
exception of this digital transformation movement. The sheer volume of data that enterprises create, manipulate, and store is growing, and 
drives a greater need for data governance. In addition, computing environments are more complex than they once were, routinely spanning the 
public cloud, the enterprise data center, and numerous edge devices ranging from Internet of Things (IoT) sensors to robots and remote servers. 
This complexity creates an expanded attack surface that’s more challenging to monitor and secure. At the same time, consumer awareness of 
the importance of data privacy is on the rise. The business value of data has never been greater than it is today.

As per Palo Alto Networks - Unit 42’s Ransomware Threat Report 2022, Ransomware operators post snippets of stolen information on 
Dark Web leak sites to intimidate victims into paying ransoms. To gain insight into behavior of ransomware groups and their impact on 
targets in the Asia Pacific region Unit 42 analyzed postings on those sites during 2021 by geography, threat actor and industry.

The key to applying an effective data security strategy is adopting a risk-based approach to protecting data across the entire enterprise. 
Securing cloud-based infrastructures requires a different approach than the traditional model of situating defences at the network’s perimeter. 
It demands comprehensive cloud data discovery and classification tools, plus ongoing activity monitoring and risk management. The use of 
personal computers, tablets, and mobile devices in enterprise computing environments is on the rise despite security leaders’ well-founded 
concerns about the risks that this practice can pose.

According to security experts, by using anti-ransomware, users can avoid a situation in which they have to pay horrendous sums for the 
possible release of their data. Ransomware infections can occur in various ways, such as through insecure and fraudulent websites, software 
downloads and by spam mail. Ransomware targets individuals as well as companies of all sizes. Security leaders have commented on various 
ways to secure data, protection against ransomware or to prevent an infection.

Let’s find out what the security leaders have in stock for us:

LEAD STORY
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Dell Technologies’ enterprise backup solutions 
protecting everything from endpoints to edge

Importance of backup solutions: Dell Technologies’ backup solutions are designed with a prevention-
first strategy which can tackle the growth in volume of data through easy-to-use intelligent solutions for data 
archival, data replication, disaster management, cyber recovery and other data recovery needs.

Our backup solutions improve uptime, prevent data loss and corruption, and are easy to deploy. With the 
intention to secure mission-critical data from edge to core to cloud, Dell Technologies’ backup and recovery 
services include applications and software which enable a full continuum of data protection strategies. Right 
from replication to snapshot to backup and archive, businesses of all scale and size remain insured against data 
loss with our comprehensive data backup portfolio.

The key features of backup solutions: Dell Technologies’ industry-leading backup and recovery 
solutions are able to protect data across all environments with a comprehensive portfolio of backup solutions, 
which include snapshot, replication, disaster recovery, cyber recovery, backup and archival of data. The aim is to protect business-critical data 
while reducing cost and the complexities associated with data management through easy-to-use tools, centralized management, analysis and 
reporting.

To help in securing data: As a global leader in data protection solutions, Dell Technologies’ enterprise backup solutions can protect 
everything from endpoints to edge to the largest enterprise data center, alongside on-prem infrastructure, and cloud. Dell Technologies makes 
it easy to implement powerful tools for backup, recovery, data archiving and data replication that can help to protect business-critical data, 
improve uptime and ensure data availability. Dell Technologies’ new SaaS-based Apex Backup Services offer end-to-end scalable, secure data 
protection with centralized monitoring and management for SaaS applications, endpoints and hybrid workloads.

Ripu Bajwa 
Director and General Manager, Data Protection Solutions, 

Dell Technologies India

Data backup is essential to protect data from any kind of cyberattacks
Importance of backup solutions: Data is everything in today’s modern business. Data backup is essential to 

protect it from any kind of accident, cyberattack or natural disaster. In the event of a cyberattack, organizations 
can boot a saved backup and restore the data to its previous state. Backup solutions are important for companies 
as data loss can lead to massive damage, disrupt business and erode brand identity. Organizations can choose 
from a variety of backup solutions such as external hard drives, USB flash drives, optical media, cloud storage, 
online backup service and network-attached storage device available in the market based on their needs.

The key features of backup solutions: We don’t have backup solutions as we have everything on cloud. We 
use Google Cloud and AWS backup solutions. We also use Cohesity backup and recovery solutions that offer 
a unified backup and recovery for on-premises, cloud, and SaaS workloads while making hybrid cloud simple 
and secure.

To help in securing data: As enterprises are moving towards digital transformation, the urgency of a business 
data backup strategy continues to grow rapidly in India. It takes businesses many years to collect essential data 
and the last thing you will want is to lose your valuable data to external or internal threats. If enterprises are not experts in data protection and 
secure storage, we suggest they work with a team of professionals to ensure all their bases are covered and the data is as secure as possible. Our 
vendor-neutral partnership with leading enterprises in the cybersecurity sector ensures that we only offer products and services that comply 
with industry standards. We continue to offer support to our customers after they purchase our products to address their issues and update 
their services as per industry trends.

Sushil Goyal  
Co-Founder & COO, Rahi

A data recovery program set up is needed prior to an attack
Importance of backup solutions: Attempted attacks and data breaches are inevitable, and no organization 

wants to be forced to decide between paying a ransom payment or settlement and losing important data. Your 
organization should be able to perform backups of all your systems and data and store it off the network. These 
backups should also be tested to ensure you can properly recover.

The key features of backup solutions: To successfully recover data, your organization needs to have had a 
data recovery program set up prior to an attack. If backups are scheduled for several times a day, a ransomware 
attack might only cost your organization a few hours.Whether you use cloud services or on-premises hardware 
to make copies of your data, it doesn’t matter. You just need to be able to access the backup files from an 
unaffected device.

To help in securing data: If the growth of ransomware attacks in 2022 indicates what the future holds, 
security teams everywhere should expect to see this attack vector become even more popular in 2023. In just 
the first half of 2022, the number of new ransomware variants we identified increased by nearly 100% compared 
to the previous six-month period, with our FortiGuard Labs team documenting 10,666 new ransomware variants in 1H 2022 compared to just 
5,400 in 2H 2021. This explosive growth in new ransomware variants is primarily thanks to more attackers taking advantage of Ransomware-
as-a-Service (RaaS) subscriptions on the dark web.

Vishak Raman  
Vice President of Sales, India, SAARC and Southeast Asia, Fortinet
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To offer a comprehensive solution for secure and reliable data 
backup,   leveraging both traditional and modern backup solutions

Importance of backup solutions: Our organization supports a variety of backup solutions to ensure 
maximum data security and reliability. We support traditional backups such as file system backups and database 
backups, as well as newer cloud-based solutions like cloud buckets, volumes, and database backups. We also 
provide real-time backups with incremental updates to maximize data recovery while minimizing storage costs. 
Our backup solutions are configured based on the frequency of access to the backed-up data, allowing us to 
prioritize which backups get updated more often than others. Additionally, we provide encryption for all 
backups by default ensuring the secure storage of your most sensitive data. By leveraging both traditional and 
modern backup solutions our organization is able to offer a comprehensive solution for secure and reliable data 
backup.

The key features of backup solutions: Our product is extremely reliable when it comes to protecting 
backups from ransomware attacks. We employ a number of advanced security measures to ensure that our backups are safe and secure from 
any malicious activity. Our disaster recovery plan, multi-location backup storage, immutable recovery copies and frequent backups have been 
designed to significantly reduce the risk of data loss or corruption.

We also use many sophisticated threat detection tools and techniques to detect any potential malicious activity before it can cause damage. 
With these measures in place, we are confident that our product provides one of the most secure backup systems available. Furthermore, all 
of our backups are regularly tested to ensure they are accessible and reliable should an incident occur.

To help in securing data: Our technology offers extremely robust protection to the backups in order to ensure customer data is secure and 
no loss is experienced. We use highly advanced encryption algorithms including AES-256 and SSL/TLS for encrypting data both in transit 
and at rest, which are considered among the strongest available. Additionally, Multi Factor Authentication (MFA) provides an extra layer of 
security by requiring a user to verify their identity with multiple credentials prior to accessing any protected data. Access to customer content 
and personal data is provided on a need-to-know basis, with restricted access granted only when necessary or required. All access is monitored 
and audited on a regular basis to ensure compliance with our stringent security measures.

Srividya Kannan 
Founder & Director, Avaali Solutions

Yotta’s robust suite of backup, recovery and archival 
solutions safeguarding enterprise data

Importance of backup solutions: Yotta has built a robust suite of backup, recovery and archival 
solutions to safeguard enterprise data and make it always available to them. Our Backup, Recovery and Archival 
as-a-service offers an end-to-end flexible, scalable, and reliable backup and recovery environment for all kinds of 
physical, virtual and application data.

The key features of backup solutions: Yotta’s Endpoint Backup and Archival solution, Yotta Safe 
eliminates endpoint backup and recovery hassles by ensuring unified visibility and control of data through 
advanced features including auto-discovery and self-service dashboard for IT teams and administrators to 
manage their backup environment, end-to-end encryption, geo-locate and remote data wipe capabilities, and 
prevention of data loss due to ransomware – all with scalability, simplicity and cost-effectiveness.

To help in securing data:  With data residing across captive data centers, public cloud, private cloud and corporate endpoints, organisations 
need to revisit their backup and recovery practices, which were earlier largely captive data center and corporate network oriented. Today’s IT 
environment needs a comprehensive backup and recovery framework that covers data residing on every layer of IT infrastructure.

Moreover, many cyber threats, including ransomware, loom large over mission-critical and sensitive data. Cyber attackers are exploiting 
the expanded digital footprint of enterprises, finding vulnerabilities and launching targeted ransomware attacks. This makes it imperative for 
IT leaders and cybersecurity strategists to not just devise a failproof cybersecurity framework, but also choose backup solutions that offer 
integrated data security capabilities with encryption, multi-factor authentication, built-in prevention against data loss due to ransomware, 
along with compliance to the highest global standards on data security.

Sashishekar Panda
VP and Head - Products & Services, Yotta Infrastructure

Zero trust and SASE will become more intertwined as hybrid 
work and IoT device proliferation continues to accelerate

To help in securing data: Organizations must securely, and seamlessly, connect anyone or any connected 
device (IoT) at edge locations to the cloud, and to applications. A Secure Access Service Edge (SASE) framework 
is planned to provide safe, efficient, and automated access to cloud applications and workloads through the 
integration of WAN capabilities. Identity and role-based access control segmentation capabilities isolate users 
and devices to help meet compliance requirements. SASE and the Zero Trust architectures will therefore 
be crucial tools for IT leaders in the year 2023 in order to provide comprehensive visibility, control, and 
enforcement of edge to cloud networking and security policies.

Prakash Krishnamoorthy
Director, India, Aruba, a Hewlett Packard Enterprise company

LEAD STORY
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Aerospike enabling administrators to define fine-grained 
audit trails to track important system events

Importance of backup solutions: The Aerospike backup program, ‘as backup,’ gathers data from all the 
nodes and puts them into files. This can be done while the cluster is up and serving requests. The machine with 
the backup does not need to be a node within the cluster, but it must have network access to the cluster. The 
backup process is configurable, and Aerospike has recommendations to ensure that the backup does not affect 
normal transactions. Most customers can take backups within a few hours with these settings. The backup 
system runs at a lower priority than the front-end service, so that a backup can take varying amounts of time.

The key features of backup solutions:  Two data centers located in public or private clouds might be spread 
across vast geographical distances, they can be in two separate buildings, or they can be in two separate racks. 
Aerospike geographically distributed asynchronous replication technology – Cross-Datacenter Replication or 
XDR allows for data replication in real time. If one or both data centers go down, the Aerospike XDR solution 
allows them to be repopulated and available on a different cluster(s).

To help in securing data: When it comes to securing operational data, it pays to play it safe. And Aerospike clients in financial services, 
retail, telecommunications, Ad-tech, and other industries are doing just that, thanks to the system’s comprehensive suite of security features 
that protect client data from unauthorized or inappropriate access. Aerospike even enables administrators to define fine-grained audit trails 
to track important system events, such as attempted logins and data access operations. There are four key steps Aerospike makes to safeguard 
data from ransomware and other attacks; authorization, authentication, encryption and audit trail.

Aveekshith Bushan
Vice President – Asia Pacific & Japan, Aerospike

Barracuda backup solutions defending businesses 
against ransomware and other cyber-threats

Importance of backup solutions: As present-day complex infrastructures and targeted cyber-attacks require 
a comprehensive backup strategy that safeguards data wherever it is stored— on-premises or in the cloud. 
With different deployment options, Barracuda backup solutions defend businesses against ransomware and 
other cyber-threats to minimize downtime, prevent data loss, and address compliance requirements. To meet 
the growing demand for data protection services and better serve local customers in India, Barracuda added a 
regional data center in India to help customers comply with relevant data regulations and policies.

The key features of backup solutions: Barracuda Cloud-to-Cloud Backup, a cloud-native backup solution, 
offers fast performance, highly granular restore capabilities, scale and resiliency to protect Microsoft 365 data 
born in the cloud. It is also available as a built-in component of Barracuda Email Protection, a comprehensive 
email security platform to protect businesses against email-borne threats. Additionally, we also have Barracuda 
Backup to protect hybrid physical, virtual, and SaaS environments.

To help in securing data: With ransomware attacks multiplying tenfold, having an efficient backup help to recover after a ransomware 
attack. Therefore, it’s crucial to backup all your important data – including SaaS data in Microsoft 365.

Barracuda Cloud-to-Cloud Backup not only makes it easy to find and restore the data; it also offers important features, including immutable 
storage, to protect the data against modification or removal, except through the secure Barracuda Cloud-to-Cloud Backup interface. User data 
is further protected by security features, including Multi-Factor Authentication (MFA), 5 levels of role-based access control that determine 
who can do what, and end-to-end encryption.

Parag Khurana  
Country Manager, Barracuda Networks India

Superior enterprise backup software and hardware 
help to transform an organization

Importance of backup solutions: Enterprise backup solutions have become a mission-critical technology 
as businesses rely more heavily than ever in the IT environments. Superior enterprise backup software and 
hardware can help transform an organization not only by protecting data from loss, corruption and theft, but 
by reducing costs, simplifying administration, streamlining compliance and unlocking more value from data 
assets.

At Redington Limited, as a distributor we deal with multiple Enterprise backup solutions , and as a solution 
provider, we offer our customers a wide range of Backup solutions, which includes On Premise, On Cloud 
and the Hybrid Backup Solutions for our partners and Customers. We have already used Dell EMC Data 
Protection, CommVault and Nakivo for our IT Infrastructure requirements.

The key features of backup solutions: Most of the solutions are Cyber Resilient to ensure your organization has a path to ransomware 
recovery from destructive cyber-attacks. With the features like Stronger Encryptions, RBAC, Data Deduplications, Preventive Data Sprawl, 
Multi location Snapshot backup, MFA and universal recovery will attain 99.9% data protection.

To help in securing data: At Redington, we have implemented Defence in Depth Cyber Security Controls, with multi layered security 
systems. We implemented RBAC (Role Based Access Control) in our system, to ensure the data access is enabled to the legitimated users with 
least privileges, which will lower down the possibility of Data Infection and integrity risks. On a hole , We have implemented CrowdStrike 
MDR solution for the EPP and EDR Controls, which is tightly integrated with our SIEM and DLP, with which we have almost nullified the 
risks from known or unknown malware ( with suspected pay loads) , File less attacks and botnets.

Pravin Kumar Sadasivam  
Chief Technology Officer, Redington Limited
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2023 TO WITNESS MAJOR TRANSFORMATION 
IN PARTNER ECOSYSTEM

With the most advanced cloud-native platform, CrowdStrike is 
redefining security while protecting and enabling the people, processes 
and technologies that drive modern enterprise. CrowdStrike secures 
the most critical areas of enterprise risk – endpoints and cloud 
workloads, identity, and data – to keep customers ahead of today’s 
adversaries and stop breaches. CrowdStrike incident response and 
advisory services help to stop breaches. CrowdStrike Services offers 
a range of fully managed services for detection and response (MDR), 
threat hunting, and digital risk protection.

Powered by the CrowdStrike Security Cloud, the CrowdStrike 
Falcon platform leverages real-time indicators of attack, threat 
intelligence on evolving adversary tradecraft and enriched telemetry 
from across the enterprise to deliver hyper-accurate detections, 
automated protection and remediation, elite threat hunting and 
prioritized observability of vulnerabilities – all through a single, 
lightweight agent. With CrowdStrike, customers benefit from 
superior protection, better performance, reduced complexity and 
immediate time-to-value. In a chat with VARINDIA, Jon Fox, 
Senior Channel Director, APJ, CrowdStrike shares his point of 
view about the coming year ahead, predictions for the partners, 
their relationship with the vendors etc.

PREDICTIONS FOR THE COMING YEAR
As Jon is hopeful about the coming year, he points out, “As 2022 

is coming to an end, we will focus on the issues that we are likely 
to see on the horizon in 2023 for the partner ecosystem.  As we 
welcome the new year, partners will need to work increasingly with 
vendors, make their solutions available in multiple locations with 
flexible buying options and partner with identity providers to help 
protect user credentials. Organizations will also look to MSSPs and 
GSIs to address the ongoing global cybersecurity skills shortage.”

PARTNER-VENDOR RELATIONSHIP
Talking about the relationship between partners and vendors Jon 

speaks about the optimization of IT costs and increased customer 
demand. Increased customer demand will result in an increased 
shift to the adoption of platform vendors offering solutions under 
a single umbrella. He says, “Partners will work increasingly with 
vendors that offer a unified security platform as budget restraints 
tighten. Organizations will be forced to optimize security and IT 
costs as a result of the global macroeconomic shift. This will lead 
to increased customer demand for vendor consolidation, resulting 
in an increased shift to the adoption of platform vendors offering 
solutions under a single umbrella. Partners will fuel this vendor 
consolidation.” 

BOOSTING FLEXIBLE BUYING OPTIONS
On the changing buying behaviour of the customers Jon says,” 

Consumption of security resources will change and partners will 
adapt. Customers are evolving.  Customers are shifting away 
from traditional purchase orders (via solution providers) toward 
buying and consuming services and products online through 
various marketplaces, including online SaaS stores, public cloud 
marketplaces and even direct to vendors. Due to this shift, partners 
will make their solutions available in multiple locations with flexible 
buying options.”

TOP THREAT VECTOR
Discussing the top threat vectors Jon prioritizes identity as the 

major player. Identity protect solution is to help the industry for 
further growth. He comments, “Partnering with identity providers 
will have increased importance. Identity will be the top threat vector 
in 2023 and identity providers will play a critical role in helping 
to protect user credentials. Threat actors know that they can take 
advantage of the growing remote workforce to steal credentials and 
infiltrate organizations. The ability to protect these identity-based 
attacks will require an identity protection solution that integrates 
with identity providers, so that organizations can handle the 
complexities of storing and authenticating identities.”

TO CONCLUDE
In his concluding words Jon sums up about the global 

cybersecurity skills shortage. In his view managed security service 
providers and global system integrators will serve a critical role in 
this point. He explains how they are going to help the industry to 
fill the gap. “Managed security service providers and global system 
integrators will serve a critical role in addressing the ongoing 
global cybersecurity skills shortage. According to the (ISC) 2022 
Cybersecurity Workforce Study, there’s a global cybersecurity 
workforce gap of 3.4 million people. As a result, organizations will 
look to MSSPs and GSIs to fill this gap. The benefit for organizations 
leveraging MSSPs is that they provide 24/7/365 expert monitoring 
without the need for additional staffing. As for GSIs, they can help 
organizations manage the complexity inherent with cybersecurity 
and solve business challenges through implementation services,” 
concludes Jon.

Partners will work increasingly with vendors that offer 
a unified security platform as budget restraints tighten. 
Organizations will be forced to optimize security and 
IT costs as a result of the global macroeconomic 
shift. This will lead to increased customer demand for 
vendor consolidation, resulting in an increased shift to 
the adoption of platform vendors offering solutions 
under a single umbrella. Partners will fuel this vendor 
consolidation.”

Jon Fox
Senior Channel Director, APJ, CrowdStrike
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PERFORMANCE 
PER WATT

SP5-012B: SPECjbb® 2015-MultiJVM Max based on published scores from www.spec.org as of 11/10/2022. Configurations: 2P AMD EPYC 9654
(815459 SPECjbb®2015 MultiJVM max-jOPS, 356204 SPECjbb®2015 MultiJVM critical-jOPS, 192 Total Cores, http://www.spec.org/jbb2015/results/res2022q4/jbb2015-20221019-00861.html) is 2.85x the performance of published 2P Intel Xeon 

Platinum 8380 
(286125 SPECjbb®2015 MultiJVM max-jOPS, 152057 SPECjbb®2015 MultiJVM critical-jOPS, 80 Total Cores, http://www.spec.org/jbb2015/results/res2021q4/jbb2015-20211006-00706.html). 

SP5-011B: SPECpower_ssj®2008 comparison based on published 2U, 2P Windows® results as of 11/10/2022. Configurations: 2P AMD EPYC 9654 (27501 overall ssj_ops/W, 2U, http://www.spec.org/power_ssj2008/results/res2022q4/pow-
er_ssj2008-20221020-01194.html) vs. 2P Intel Xeon Platinum 8380 (13670 overall ssj_ops/W, 2U, http://www.spec.org/power_ssj2008/results/res2022q4/power_ssj2008-20220926-01184.html). 

2P AMD EPYC 7763 (23505 overall ssj_ops/W, 2U, http://www.spec.org/power_ssj2008/results/res2021q2/power_ssj2008-20210324-01091.html) shown at 1.72x for reference. SPEC® and SPECpower_ssj® are registered trademarks of the 
Standard Performance Evaluation Corporation. See www.spec.org for more information.

© 2022 Advanced Micro Devices, Inc. all rights reserved. AMD, the AMD arrow, EPYC, and combinations thereof, are trademarks of Advanced Micro Devices, Inc. Other names are for informational purposes only and may be trademarks of their 
respective owners.

Digisol launches its new FTTH Made in India product        Hitachi Systems India to offer managed services with Anlyz

21st December (Wednesday), 2022 
Venue: Taj MG Road, Bengaluru

THEME : DIGITAL TRANSFORMATION TO 
ACCELERATE BUSINESS PERFORMANCE
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MOVERS & SHAKERS 

UiPath appoints Arun 
Balasubramanian as 
Vice President & MD 
India & South Asia

Prior to  UiPath, Arun Balasubramanian 
has held leadership roles at ServiceNow, Qlik, 
Microsoft, Salesforce, Computer Associates and 
HP. In ServiceNow, Arun was heading as the 
Managing Director – India & SAARC. In this 
role, Arun was responsible for leading the fast 
growing Indian team, servicing ServiceNow’s 
rapidly growing customer base, developing strategy and accelerating 
its partner ecosystem and supporting India customers on their digital 
transformation journey.

With over twenty five years of leadership experience with global 
multinationals, in leading businesses across multiple industries in 
India, Arun brings deep industry knowledge and experience to the 
team in India. He joins ServiceNow most recently from Qlik where 
he led and grew the Indian business. He has also held senior leadership 
roles at Microsoft, Salesforce, Computer Associates and HP.

STL assigns Tushar 
Shroff as Group CFO 

STL announced the addition of Tushar Shroff 
as Group Chief Financial Officer, to its global 
leadership team.

STL is progressing towards its ambition of 
becoming one of the top three global players 
in the optical connectivity domain. Tushar’s 
experience and expertise will greatly contribute to 
STL’s growth trajectory.

Ankit Agarwal, Managing Director, STL, 
said, "I warmly welcome Tushar to the STL family. I believe that 
his rich experience and expertise in capital structuring, treasury 
management, M&A, strategy and investor relations will enable our 
growth ambitions and deliver enhanced value for our customers and 
shareholders.”

Tushar Shroff is a qualified Chartered Accountant and Cost 
Accountant with an experience of more than 28 years in the field 
of fundraising, capital structuring, mergers & acquisitions, treasury 
management, taxation, financial accounting and planning, investor 
relations and business partnering.

Veeam appoints Larissa 
Crandall as new VP of Global 
Channel and Alliances

Veeam Software has announced the 
appointment of Larissa Crandall as Vice President 
of Global Channel and Alliances. Crandall, who 
was most recently the Vice President of Global 
Channel and Alliances at Gigamon, is an industry 
leader that will guide Veeam’s investments in a 
global partner and alliance ecosystem that ensures 
customers’ data is protected across multiple 
environments, whether Cloud, Virtual, Physical, 

SaaS or Kubernetes.
She joins Veeam after four years at Gigamon where she led 

the global channel and alliances organization to record channel 
contribution growth, developed the partner program and was an 
integral part of the partner-first strategy. Crandall also helped launch 
the creation of the Gigamon Playbook, built and executed creative 
demand generation, training and enablement programs, as well as the 
development of GTM solutions to accelerate revenue.

Suryanarayan CS to head 
the Channel Business 
at Aruba Networks

Next-generation networking solutions 
provider, Aruba has announced that Suryanarayan 
CS, who is the Country Category Manager will 
now head its channel business in the country. 
In one of his earlier roles, as the Country 
Sales Manager – Mobility , Suryanarayan was 
responsible for HPE’s Mobility business in India.

Popularly known as SURYA in the industry, 
he has witnessed various transformations of 

technology swifts and changes. Surya is responsible for the accelerated 
and sales growth of Aruba’s business in the country and for attaining 
market share leadership. He is a veteran in Aruba and has been with 
HPE for more than 18 years. As Aruba is a 100% channel focused 
company, Surya has a great role to play in the channel eco-system.

Brenda Tan joins NetApp as 
VP of Channels & Partner 
Organization, APAC

NetApp has appointed Brenda Tan as the 
Vice President of the Channels and Partner 
Organization, Asia Pacific & Japan. Brenda will 
define the APAC strategy for NetApp's channel 
model, and work hand-in-hand with partners to 
execute the strategy across the region. "I am excited 
to be appointed to this role and look forward to 
working with our partners across APAC," said 
Brenda Tan, Vice President of the Channels and 
Partner Organization, APAC, NetApp. "With enterprises embracing 
the hybrid multicloud, an evolved cloud approach is crucial in helping 
them realize the full business benefits that lie ahead. The best-in-class 
solutions and capabilities offered jointly by NetApp and our partners 
will bring transformational value to our customers across the region."

Securonix names Nayaki 
Nayyar as its new CEO

Securonix has announced the appointment 
of Nayaki Nayyar to Chief Executive Officer 
and member of its Board of Directors, effective 
immediately. Sachin Nayyar, Founder and former 
Chief Executive Officer has transitioned to the 
role of Executive Chairman of the Board of 
Directors.

Nayyar brings over 25 years of deep industry 
experience in driving transformation, innovation, 
and growth in large enterprise software 
companies. She most recently served as President 
and Chief Product Officer of Ivanti where she was responsible for 
Cybersecurity, Automation, Edge and Endpoint Device Management, 
and Service Management. She was instrumental in Ivanti’s significant 
growth through acquisitions, launch of Ivanti’s Neurons Platform, 
and doubling its total addressable market from $30B to $60B in the 
last two years. Prior to Ivanti, Nayyar held executive positions at 
BMC Software and SAP.
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